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We are thrilled to share our CBIA Agent Newsletter with you! This newsletter is more than
just a communication channel; it's a platform to share insights into the latest market
trends, industry updates, and opportunities for professional development through featured
training sessions, exciting challenges, and invaluable tips to elevate your real estate
game.

We want this newsletter to be a valuable resource, so don't hesitate to share your
thoughts, suggestions, and success stories. Your feedback will shape future editions and
make this newsletter a reflection of our vibrant CBIA community.

TGROW YOUR BUSINESS

Crafting a Personal Brand 
In a competitive landscape like the Caribbean and Western Atlantic, standing out is
crucial. That's where your personal brand comes in.

Establishing a personal brand sets you apart in the market and showcases your
unique value. In the real estate sector, it's vital for agents to cultivate their personal
brands.

Here's why:
1. Visibility: By building your personal brand, you become known in your local
market, showcasing your expertise and carving out your niche.
2. Trust: A strong personal brand fosters trust and confidence among potential
clients, leading to more business opportunities.
3. Differentiation: While aligning with the Coldwell Banker brand, your personal
brand distinguishes you, enhancing your credibility and attracting clients.

To create a compelling real estate brand:
1. Clarity: Define who you are, what you do, and who you serve, communicating
your unique selling points clearly to clients.
2. Cohesiveness: Ensure consistency in visual elements like logos and colors
across all platforms, reinforcing your brand identity.
3. Consistency: Regularly engage with your audience both visually and through
content, establishing brand recognition and trust over time.
4. Content: Provide valuable and relevant content that positions you as an expert in
your field and reinforces your brand message.
5. Community: Foster relationships online and offline, leveraging social media to
engage with your audience authentically and build a loyal client base.

By authentically showcasing what makes you unique, you can create a lasting
impression and thrive in your local real estate market.

Carla Rayman Kidd - carla@cbislands.com

WELCOME NEW AGENTS 

Jamaica 

Minjun Zeng

INNOVATIVE STRATEGIES

Transforming Listings with Studeo
Thank You to the CBIA Team for Studeo's Success!

We want to extend our heartfelt thanks to the CBIA team for providing us with the
incredible marketing tool, Studeo, designed by Sue. Its impact has been nothing short of
phenomenal. Thanks to Studeo, we’ve captured the interest of several sellers, resulting in
three exclusive listing agreements:

-A luxury condo priced at $1.7 million- 

A standalone home priced at $435,000- 

Another luxury condo priced at $315,000

Additionally, four sellers were so impressed that they shared the Studeo-Story Books
posts on their social media, proudly showcasing Coldwell Banker's dedication to
exceptional marketing.

https://oceanfrontlandstmaarten.island-life.style/

https://aqualinaluxurycondostmaarten.island-life.style/

https://luxuriouscondostmaarten.island-life.style/

I am now interested in working with Sue to "Spice it up" even more.
Thank you, CBIA team, for your unwavering support and for empowering us with such a
powerful tool!

Pamela Jones,- Coldwell banker Premier islands realty (St Maarten)

Attracting Local and International
Business Through Community
Involvement
In the dynamic world of Caribbean real estate, agents face the dual challenge of appealing
to both local clients and international buyers. The key to success lies in establishing a
strong presence within the community. Agents can build trust by engaging in meaningful
community involvement, showcase their commitment to the region, and create valuable
connections that drive business. Here’s how Caribbean agents can attract local and
international business through community involvement.

Participate in Local Events and Festivals

The Caribbean is renowned for its vibrant culture and lively festivals. Agents who actively
participate in local events—such as Carnival, music festivals, and food fairs—can
significantly enhance their visibility. By sponsoring events, hosting booths, or even just
attending as enthusiastic participants, agents demonstrate their dedication to the
community. This visibility helps build rapport with residents and establishes agents as
integral community members.

Support Local Charities and Nonprofits

Supporting local charities and nonprofits contributes to the community and showcases an
agent’s commitment to social responsibility. Sponsoring charity events, volunteering time,
or donating a portion of commissions to local causes can significantly boost an agent’s
reputation. For international clients, knowing that an agent is invested in the betterment of
the community can be a compelling factor when choosing whom to work with.

Collaborate with Local Businesses

Partnerships with local businesses can create a network of mutual referrals and support.
Agents can collaborate with hotels, restaurants, and tour operators to offer exclusive deals
to potential buyers. Additionally, hosting joint events with local businesses can attract a
diverse crowd and provide opportunities for agents to connect with both local and
international clients in a relaxed setting.

Leverage Social Media and Online Presence

A robust online presence is crucial for reaching a global audience. Agents should use
social media platforms to highlight their community involvement. Posting about local
events, charity work, and partnerships with local businesses can attract international
buyers interested in a vibrant community. Additionally, virtual tours and live-streaming
events can give international clients a taste of the local culture and lifestyle, increasing
their interest in investing in the area.

Offer Community Tours and Orientation Services

For international buyers, understanding the local community is a significant factor in their
purchasing decisions. Offering community tours that highlight local amenities, schools,
hospitals, and recreational facilities can provide valuable insights. These tours can be
customized to show potential buyers the aspects of the community that best meet their
needs and interests. This personalized approach builds trust and showcases the agent’s
deep knowledge of the area.

Highlight Environmental and Cultural Conservation Efforts

The Caribbean’s natural beauty and cultural heritage are significant draws for locals and
internationals. Agents can participate in or sponsor environmental conservation projects,
such as beach clean-ups or coral reef preservation. Similarly, supporting cultural
preservation efforts, like funding local art initiatives or historical site restorations, can
resonate with clients who value sustainability and cultural integrity.

Conclusion
Community involvement is a powerful strategy for Caribbean real estate agents aiming to
attract both local and international business. By actively participating in and supporting the
community, agents can build trust, enhance their reputation, and create meaningful
connections. This not only benefits the community but also positions agents as trusted
advisors and integral members of the area they serve. Embracing these strategies can
lead to sustained growth and a thriving real estate business in the vibrant and diverse
Caribbean market.

Kelly Eckersen - kelly@cbislands.com 

 GROUP TRAINING SESSIONS - New Agent Group Training
Class Every Thursday at 3:00 EST
Email Kelly - kelly@cbislands.com - to register and receive the Zoom link.

SOCIAL MEDIA

MARKETING

Video Testimonials: Your Key to
Generating Leads and Referrals
In today's digital age, the real estate landscape is more competitive than ever.
Standing out in a crowded market requires innovative strategies to capture the
attention and trust of potential clients. One powerful tool that can significantly
impact your business is video testimonials.

Video testimonials, a versatile tool, can be used in your realtor marketing across
various platforms such as Instagram, Facebook, landing pages, websites, and
YouTube. Here are a few quick best practices to help your video testimonials shine
this year, giving you the confidence to enhance your marketing efforts: 

Keep them short: Shorter videos are more likely to be watched to the end, an
important engagement signal for most social media platforms. 

Consider shooting vertical videos: This will make them easier to share on
Instagram Stories, Reels, TikTok, and YouTube Shorts.

Send questions in advance: This will make it easier for your clients to think of
responses, and they will be less nervous the day of the shoot.

Remember, done is better than perfect. You don’t need to make a big production
out of your testimonial videos. In fact, sometimes, candid videos shot on your phone
work better, as they convey authenticity and real experiences, which resonate more
with potential clients.

Enhanced Brand Image: Video testimonials help attract new clients and
strengthen your brand image and reputation in the eyes of existing clients and
industry peers. When clients see that you value their feedback and are willing to go
the extra mile to showcase their satisfaction, they are more likely to refer you to
friends, family, and colleagues who are in need of real estate services.

  

Kelly@cbislands.com.  

Do you have any ideas on something you would like to

share in our newsletter?

A success story? An innovative new marketing program? A remarkable new

listing or sale? Please let us know.  

CBIA Island News Facebook page

Did you know we have a Facebook page that shares information on the
islands?  This information is for you to put in your newsletters or use on your

social media.  To join this private Facebook page just for CBIA,
https://www.facebook.com/groups/1132501950801034

Please email Carla at Carla@cbislands.com to let her know your office so that
she can approve you as part of the group!
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