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Coldwell Banker Global Luxury® is recognized as a 

world leader in the marketing of exceptional properties. 

The luxury advertising program offers comprehensive 

advertising opportunities providing a competitive 

advantage for marketing and selling the world’s finest 

homes, including pre-negotiated rates for top-tier print 

and digital publications that cater to an affluent audience.

THE LUXURY ADVERTISING PROGRAM
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1 MILLION IMPRESSIONS

This simple banner advertising program targets premium 

local and global whitelisted websites at highly reduced 

rates. Get the most out of your marketing dollars with 

guaranteed impressions and click-throughs as well as 

precise targeting.

Typical Costs

1,000,000 

Impressions $2,450 per month

500,000 

Impressions $1,625 per month

250,000 

Impressions $1,195 per month

100,000 

Impressions $900 2 Weeks

www.skyadgroup.com/coldwellbanker
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1 MILLION IMPRESSIONS

Targeting

Reach the right buyers.

•	 Target by geography

•	 Target by lifestyle

•	 Re-target

The Process

Ensure efficiency with detailed reports and the ability to 

adjust for optimum performance.

•	 Completely turnkey

•	 Campaign planning

•	 Ad creatives provided for approval

•	 Launch Report

•	 Monthly Delivery Reports

www.skyadgroup.com/coldwellbanker
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FACEBOOK

Facebook has restricted many targeting options for Real Estate 

advertising, but there are still many ways to take advantage of 

Facebook’s unmatched data engine.

From custom page set-ups, content strategy, content creation, 

content and promotion we can put together a cost-effective 

program to put your key properties in front of qualified customers 

across Facebook, Instagram and WhatsApp.

Facebook/Instagram Premium Level 1

•	 60,000 impressions per month

•	 15–30-mile radius

•	 Real Estate/Luxury Targeting

•	 $1,500 per month

Facebook/Instagram Premium Level 2

•	 80,000 impressions per month

•	 35–60-mile radius

•	 Real Estate/Luxury Targeting

•	 $2,000 per month

Facebook/Instagram Premium Level 3

•	 100,000 impressions per month

•	 60–100-mile radius

•	 Real Estate/Luxury Targeting

•	 $2,500 per month

www.skyadgroup.com/coldwellbanker
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SOCIAL MIRROR ADS

Social Mirror ads look like your social media display or video posts but appear 

on other websites and apps, linking back to the social media platform and your 

website, and run across all devices using our targeting strategies.

We are “mirroring” the exact look of your social post as an ad that runs on 

thousands of websites and apps, targeted just to the people you want to reach 

across all devices.

Social Mirror ads can be done with any organic or paid posts from your business 

account on these 8 social media platforms: Facebook, Instagram, Twitter, LinkedIn, 

TikTok, Pinterest, Snapchat, or YouTube.

Ads can be display, video, OTT across connected TVs or carousel.

Targeting abilities:

•	 Behavioral – Thousands of targeting categories including demographics, on-line 

and off-line behaviors, and interests.

•	 Keywords – Target a list of up to 500 keywords related to your business, and 

show ads on the web pages where they appear.

•	 A.I. Targeting – Show your display or video ads to people across all devices, 

using machine learning to target consumers based on who is engaging with the 

ad.

•	 Retargeting – Following people after they leave your website and showing them 

your Social Mirror ad, on other websites and apps they go to, across all devices.

•	 Custom Audience Matching – Target people on your list of emails, addresses, 

or phone numbers and show them Social Mirror ads when they browse websites 

and apps.

Pricing

•	 Price: Starting at $1,500 for one month.

www.skyadgroup.com/coldwellbanker
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GOOGLE

No other medium can target as effectively as Google Ads. Target consumers who 

are “in-market”— active in the real estate market when they are searching and 

motivated to take action.

Google Ad Campaigns

•	 Account analysis and setup

•	 Pay only when people click to your listing/site

•	 Budget, commitment and target geography can affect pricing

•	 From $850/month* 

Three month minimum

www.skyadgroup.com/coldwellbanker
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DIGITAL EVENT TARGETING/GEOFENCING

Geofence Reaches Your Audience On The Move

•	 Event targeting – Target customers who attend specific events 

within a specific time frame.

•	 Custom audiences – Target customers that are within or have 

recently visited a specific Geo Fenced location

Geofence Select Locations Or Events And Then 

Target a Lookalike Audience After.

•	 Investment: From $1,500/month

•	 Monthly Impressions: 60,000

www.skyadgroup.com/coldwellbanker


Coldwell Banker global luxury   |   11

For more information or space	 Paula Davidson	 Janine Jones	 Sara Heleni
reservations go to or contact:	 (212) 677-2671	 (212) 677-2714	 (212)674-2402
skyadgroup.com/coldwellbanker	 paula@skyad.com	 janine@skyad.com	 sara@skyad.com

LINKEDIN.COM

LinkedIn has over 600 million members, and 40% of 

them visit the professional social network each day. It’s an 

opportunity to reach your target audience when they’re 

most engaged.

Marketers can engage with a community of professionals, 

including influencers, decision-makers, and executives, 

driving actions that are relevant to your business.

You can target an audience based on location, company, 

industry, age, gender, education, job experience, job title, 

and more.

•	 $750 One time set up charge

•	 Pricing From $2,000/month

members 850M+

www.skyadgroup.com/coldwellbanker
http://www.linkedin.com
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PERSONALIZED EMAILS

A team of email experts helps your message stand out from your 

competition with compelling subject lines, engaging copy, powerful 

images and strategic deployment scheduling. Our campaigns are 100% 

responsive, meaning your message is optimized for all devices and 

email platforms in order to expand your reach and foster engagement 

with customers.

TARGETING

Use high-quality data to reach new customers

DELIVERABILITY

Make it to more customer’s inboxes every time.

•	 One Deployment and One Reminder Email: Starting at $2,350

www.skyadgroup.com/coldwellbanker
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CONNECTED TV

CTV advertising is transforming the digital marketing and 

advertising experience.

Unlike traditional TV, the web enables content to be shared 

anywhere in the world, even to users without a cable 

subscription, on a wide variety of platforms (Amazon Fire 

TV, Apple TV, YouTube TV).

This medium is highly customized and works off consumer 

lifestyle and online behavior, making the advertising 

possibilities endless.

TV ratings are dropping while connected television provides 

a new medium to growing an audience that isn’t watching 

live TV. 

•	 51% of global marketers are planning to increase their 

CTV spending in the coming year. 

•	 46% of adults watch TV on a connected device each 

day

From $2,500/month

www.skyadgroup.com/coldwellbanker
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NATIVE DISPLAY

Native ads dynamically match the look, feel and visual context of 

the website or app where they are seen.

They come in many forms and can be either a video or a 

dynamic picture, but all share the common goal of not “looking” 

like an ad.

They can run across all devices or be specified mobile only. 

Native ads are proven to have higher levels of engagement than 

traditional non-native ads, and they get results.

Higher Engagement:

•	 Native ads are viewed 53 percent more frequently than display 

ads, providing a higher CTR (60 percent).

•	 Native ads result in an 18 percent increase in purchase intent.

•	 Native ads can help lift a brand by up to 82 percent

Targeting Options Include:

•	 Behavioral – thousands of targeting categories including 

demographics, on-line and off-line behaviors, and interests.

•	 Keywords – target a list of up to 500 keywords related to 

your business, and show Native ads on the web pages where 

they appear A.I.

•	 Targeting – Showing your display or video ads to people 

across all devices, using machine learning to target 

consumers based on who is engaging with the ad.

•	 Custom Audience Matching & Lookalike Audiences 

– target people on your list of emails, addresses, or phone 

numbers and show them native ads when they browse websites 

and apps.

Cross Platform Targeting available from Mobile Conquesting.

Price: Starting at $1,500 for 30 days.

www.skyadgroup.com/coldwellbanker
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PROPERSTAR

Properstar operates the largest global network of 

property portals in the world, reaching around 135 million 

consumers in 41 countries across 75 property portals.

Agents or offices can opt-in to programs to have all their 

active listings elevated in placement and published across 

the full Premium Network including top portals in China.

Global Agent + 1 Elite

Global Agent

•	 Includes publication across Properstar’s International 

Network for all your active listings.

•	 Syndication to consumers in 60+ countries and listings 

are featured in 25 languages.

•	 Elevate placement in the search results.

1 x Elite Promotion

•	 Listings featured in Elite are displayed in our highest 

listing placement in the search results on Properstar 

sites.

•	 Listings featured in Elite placement are presented with 

Properstar’s largest listing image display size and feature 

an image gallery.

•	 $200 per month – 3 month minimum
•	 $150 per month – 6 month minimum

www.skyadgroup.com/coldwellbanker
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FINANCIAL & NEWS
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CRAINS NEW YORK BUSINESS

Crain’s New York Business is the trusted voice of the New 

York business community - connecting businesses across 

the five boroughs by providing analysis and opinion on 

how to navigate New York’s complex business and political 

landscape. 

Crains has an Influential Audience of Decisionmakers

•	 78% are Top Management Professionals

•	 60% are C-Suite Level Executives

•	 41% serve on a Corporate or Non-Profit Board

•	 87% influence Capital Expenditures, Leasing, or 

Purchasing

Average  

net worth $4.37 million

Average 

Household 

Income
$619,000

Average 

value of main 

residence
$1,748,000

www.skyadgroup.com/coldwellbanker


Coldwell Banker global luxury   |   18

For more information or space	 Paula Davidson	 Janine Jones	 Sara Heleni
reservations go to or contact:	 (212) 677-2671	 (212) 677-2714	 (212)674-2402
skyadgroup.com/coldwellbanker	 paula@skyad.com	 janine@skyad.com	 sara@skyad.com

CRAINS NEW YORK BUSINESS

Real Estate Daily E-Newsletter

•	 Subscribers: 15,000

•	 Average Open Rate: 42%

•	 33% SOV + 25K ROS display impressions

•	 $2,650 (Mon - Fri,  5 Sends) 

•	 $4,200 100% SOV

Run of Site Impressions

ROS ads appear throughout the site, in multiple positions 

and sizes. Reach the Crain’s executive audience by 

showcasing your message throughout the site or choose 

specific channels.

•	 4 available ad units: 728x90, 300x250, 300x50

•	 $2,650- 50,000 Impressions

Luxury Home Spotlight

Sponsored Packages Includes:

•	 Exclusive custom e-blast featuring your luxury home 

listing shared with our digital readers

•	 A page hosted on CrainsNewYork.com featuring a slide 

show, listing details and a link to the listing on your 

website

•	 A quarter-page four-color print ad to run the following 

Monday in Crain’s New York Business, placed in a 

far-forward position and labeled Crain’s Content Studio 

Luxury Home Spotlight.

•	 Native ad promotional package to drive traffic to content

•	 Price: $5,500

www.skyadgroup.com/coldwellbanker


Coldwell Banker global luxury   |   19

For more information or space	 Paula Davidson	 Janine Jones	 Sara Heleni
reservations go to or contact:	 (212) 677-2671	 (212) 677-2714	 (212)674-2402
skyadgroup.com/coldwellbanker	 paula@skyad.com	 janine@skyad.com	 sara@skyad.com

CHICAGO TRIBUNE.COM

The Chicago Tribune helps Chicagoans, and those that 

love Chicago, stay connected to the stories and topics 

that affect this great city. Its award-winning stories range 

from an array of topics that matter most; including breaking 

news, politics, sports, culture, suburban coverage and 

engaging interactive features.

Average 

Monthly Page 

Views
36.6M 

unique monthly 

visitors 11.7M

www.skyadgroup.com/coldwellbanker
http://www.chicagotribune.com
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Custom Email 

Email deployment to target audience featuring dedicated content. 

Targeting options can include:

•	 Geography (zip code, DMA)

•	 Demographic (Age, Household Income, Interest)

•	 Home Intenders

•	 First Time Homeowner

•	 Homeowner / Renter

•	 Property Type

•	 Home Value 

50K Recipients - $1,200

100K Recipients - $1,950

150K Recipients - $2,375

 

Paid Social - 2 Social Platforms 

Paid social campaign creation and management for two social platforms. Includes 

ad creation (2 ad creatives), optimization, monthly reporting, and a dedicated social 

campaign analyst.

$2,025

Extended Network Display 

Display campaign with search retargeting, serving display ads to users who have 

searched relevant keywords. Standard ad sizes (300 x 250, 728 x 90, 320 x 50, 300 x 

600).

150K Impressions  

$2,025

High-Impact Display 

Display banners on ChicagoTribune.com (Lighthouse 800 x 600). Includes geo and 

demo targeting.

200K Impressions  

$2,675

CHICAGO TRIBUNE.COM

www.skyadgroup.com/coldwellbanker
http://www.chicagotribune.com
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FINANCIAL TIMES

The Financial Times showcases the finest residential 

properties on the market and provides sage advice to a 

discerning audience of high-end private owners, as well as 

investors, every Saturday in its stand-alone FT Weekend 

“House & Home” section.

House & Home Rates

•	 Gallery Box: $1,300

•	 Gallery Strip: Starting at $5,900

•	 Quarter Page: $5,300

•	 Half Page: $10,000

•	 Full Page: $20,000

Saturday 2 November / Sunday 3 November 2024

Seeing redWhy is fall somuch brighter than a British autumn?— GARDENS PAGE 12

Follow us on Instagram @ft_houseandhome

Despite the history of heat pumps, it
all felt a bit like we were investing in
a novel technology. My parents had
bought theBetamaxvideoplayerbefore
theVHStookoverandrefusedtoswitch,
somysister and I spent our 1980s child-
hoodwatching recordings ofTootsie and
Kramer vs Kramer on repeat. Was I
repeatingtheerrorsofmyparents?
There are plenty of naysayers and
negative tales around heat pumps.
Many on the political right argue that
they are costly, noisy, don’t effectively
heat houses (especially old ones) and
require too much space and too many
associated home upgrades (such as
extra insulation) as part of the installa-
tion.Thegreenenergy industrialistDale
Vince has described the heat pumps
driveas“Ulezonsteroids”, andsays that
“the heat pump programme is illogical,
impracticalanduneconomic”.
I’m a fan of breathing cleaner air out-
doors thanks to Ulez — and indoors

Continuedonpage2

O ur home renovation is
complete. I want to show
myfriends.But it turnsout
they are interested in one
thing: theheatpump.

For the past year, our London home
has been a completely fossil-fuel free
zone, heated by a chunky Samsung
12KWair-source heat pump. And since
itwas installed, Ihavebeentakingbook-
ings from friends, colleagues, neigh-
boursandstrangers tocomeandsee it.
“Ta-dah,” I say. Maybe this is what
housewives felt like in the1950s,unveil-
ingtheirstateof theartdishwashers.
Let’s be clear, I’m no early adopter:
heat pumps have been around for
decades. In 1948 the British journalist
Gordon Cook observed “there can be

Anatomy of
an eco-retrofit

Detractors say heat pumps

are inefficient, costly and

noisy. Juliet Riddell begs to

differ — a fossil fuel-free

home andmeeting climate

targets areworth the hassle

The build process turned out to be
more adventurous — and, inevitably,
more infuriating — than we imagined.
They said six months; we spent 12
months with the contents of our house
in three direct storage units. We trav-
elled the classicGrandDesigns narrative
arc: over-ambition, clearly foreseeable
setbacks, marital strife and financial
strain. (The heat pump, to be clear, was
onlyaminorpart inthis.)
The government gives a five bullet-
point summary (issued under Boris
Johnson) ofwhywe should convert to a
heatpump,but really it’s a clear two: it’s
cheaper inthe longrunandfarcleaner.
The prospect of completely electrify-
ing was nerdily exciting. Our house
is a “typical” Victorian terrace inHack-
ney, built when London was thick with
smog.Wehave now got rid of theVicto-
rian chimney flue, the gas boiler, gas
oven and hob. The heat pump extracts
ambientheat fromtheoutsideair toheat
the house, and solar panels take energy
fromastar93mnmilesaway.

(Left) Riddell
with her
Samsung 12KW
air-source heat
pump; price
£17,000, but
the Boiler
Upgrade Scheme
grant knocked
off £7,500
Photographed for the FT by
Kemka Ajoku

phaseout theirgasboilerby2030.Right
now,mostpeoplewould struggle topick
a heat pump out of a white goods
line-up.Wearenotontracktomeetgov-
ernment targets.More of us need to get
pumping,andfast.Ourneighbourshave
cometopeer intotheir future.
Our heat pumpwas part of a broader
eco-retrofit.Ourkidswere turning into
teenagers and our house needed to
evolve. We looked into moving but it
became more attractive to stick and
adapt. And we wanted to do it as sus-
tainably as possible. But I have to be
honest and say that the green motives
weren’t always top of our agenda. One
driving reason for the renovation was
wanting a bigger, more exciting, light,
usable livingandentertaining space.
We decided to lose the floor between
the lower back roomand upper ground
reception room to create a double-
height kitchen. High ceilings are not
ideal for efficient heating, the heat ris-
ing uselessly to the top of the room, and
thatcamewithchallenges.

(Left) The
hallway and
staircase have
water pipes
fitted inside the
walls (below
left) to create
warmth in the
same way as
underfloor
heating
Fred Howarth

Right now,most people in
theUKwould struggle to
pick a heat pump out of a
white goods line-up

no doubt that in the heat pump we
have a machine that is to play an out-
standing part in the industrial future
of our country”. But they didn’t catch
on — and installing them is not a well-
troddentrack.
The UK has lagged behind other
Europeancountries inadoptinggas-free
heating. With many on the continent
taking up subsidy schemes, there has
been a 65 per cent increase in the
numberofpumps in thepast fouryears.
Norway is winning the race: about two-
thirds of households have a heat pump.
Yet in the UK, only 250,000 of us have
transitioned so far and heating still
accounts for about 14 per cent of the
country’sgreenhousegasemissions.
Londonisnotkeepingupwiththerest
of the UK in signing up for Boiler
Upgrade Scheme funding — with only
1.6 households per every 10,000 in
the capital receivingmoney (compared
with10per10,000 in theSouthWest). If
the country is to meet its climate
targets, about 1 in 10homeswill need to

(Above) The
retrofit of Juliet
Riddell’s
Victorian
terrace in
Hackney, east
London, meant
a year of ‘over-
ambition,
clearly
foreseeable
setbacks,
marital strife
and financial
strain’— Fred Howarth
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Saturday 26 October / Sunday 27 October 2024

Illustrations
by James Oses

M ichael and his wife have
been thinking for a while
about moving from their
home in Surrey, where
they have lived for 25years and raised their two sons. “Wearerattling around a bit, but there was noobviouscatalyst formoving—wehadn’tfoundanywheretogoandallour friendsare here.” Yet last month, the 61-year-old retired businessman asked estateagents to value his six-bedroom house,set in 2.5 acres of land.Hewas quoted afigureofaround£2.75mn.

“All the talk of Labour looking atinheritance tax in the Budget hasmadeus think: let’s just get on with it,” saysMichael, who wanted to speak under apseudonym. “Of course, we can’t sellbeforeOctober 30, butwewant tomovesomewhere smaller and passmoney onto our sons while we can. The moodmusic definitely seems to be turningagainstolderpeopleowningbighouses.”UK estate agents have the highestnumber of homes on their books for adecade, with the number of propertieson the market 12 per cent higher thanit was in October last year, accordingtoRightmove.
Aswellasarise in thenumberof land-lords and owners of second homes sell-ing (prompted by fears over capitalgains tax rises, which now look to beunfounded), a number of other factors— high energy andmortgage costs, andeven the plan to charge VAT on privateschool fees — are spurringmore peopleinto considering selling larger homes tomove somewhere cheaper.With specu-lation mounting that the chancellor,Rachel Reeves, will announce sweepingchanges to inheritance tax in theBudgetnextweek, this begs thequestion: couldLabour’s taxpolicies startpushingmorepeople todownsize?

SinceLabourwon the election in July,estate agents say they have seen a nota-ble increase in people enquiring aboutselling their large homes. “The changeof government andpotential changes intax policies, especially around inherit-ance tax, have definitely been the trig-ger,” says Joanna Cocking, head of pri-vate office at Hamptons estate agency.“Whereas normally people say they are

Themood is changing. Speculation over
Labour’s tax policies is seeingmore people
consider selling large homes.Will the
reality push the dial, asksAlexandra Goss

The downsizing
shake-up

rise, particularly if we see older home-owners faceagreater exposure to inher-itance tax,” says Lucian Cook, head ofresearchatSavills.

Over-fiftieswhoowntheirownhomesnowhold78percentofallprivatelyheldhousing wealth in the UK, while thereare 1.3mn homeowners in England andWales aged 65 and over living in a four-bedroomhouse,which is likely tobe toobig for theirneeds,accordingtoresearchby Savills. If this generation moved, itwouldfreeuphomesforfamilies.However, Savills says while the over-sixties account for 44 per cent of allhomeowners, they account for only 17percentofhomebuyers, reflecting theirreluctance to move. Most obviously,

selling because the children have lefthome or the house is getting too big forthem to manage, the conversationrecentlyhasbeen: ‘I don’t need toownabig asset like this and I’m concernedaboutLabour’splans’.”
This early hint of a change in attitudefollows a period that has seen fallingnumbersofpeoplesellingtomovesome-where smaller. There were fewer than100,000downsizers intheyeartoMarch2024, lessthan10percentofthemarket,according to Savills estate agency,althoughpropertysalesacross theboardwere down compared to previous years;according to the Land Registry House

Price Index, total sales in England andWalesfellby22percentin2023.Among the deterrents to downsizinguntil nowhasbeen thedifficulty of find-ing a buyer, given that those upsizinghave been facing high mortgage rates.“One of the challenges for downsizersrecently has beennot always getting theprice theywere expecting,” says JemmaScott,partneratTheBuyingSolution.However, since mortgage interestrates have started coming down andhouse prices have drifted upwards, theappetite for downsizing appears to have

picked up. Jackson-Stops estate agencyhas seen a 21 per cent rise in downsizerapplicants in the year to October com-pared to theprevious year,whileKnightFrank says that, across theUK this year,it has seen almost 4 per cent of buyersciting downsizing as their reason formoving — this might not sound likemuch,but it is thehighest level since theestate agency started recording thedataa decade ago (at which time it stood at1.8percent).
“As the housing market recovers, wewouldexpect to see levels ofdownsizing

‘To start the clock ticking
so you can gift some of the
equity to descendants
makes a lot of sense’
“stamp duty is a significant transac-tional cost that puts off many,” saysRichard Rogerson, chief executive ofRFRProperty.
And stamp duty will rise next year.Reeves is expected to confirm inthe Budget that the “nil-rate”threshold for paying stamp dutywill fall from £250,000 to £125,000inMarch—thismeans thebill for some-onemovinghousewill increase byup to£2,500. However, “given that £2,500isn’t huge in the scheme of buying anexpensiveproperty,wedon’t expect it tohave much of an impact [in this mar-ket],” says Aneisha Beveridge, head ofresearch atHamptons. “It’s at the lowerend that coming upwith the extra cashcanbetricky.”

So what makes moving worthwhile?Tomake the downsizing sums stack upafter stamp duty and moving costs, ameaningful amount of equity needs tobe released, either bymoving to a lowervaluepropertyor area. Savills says stay-ing in the same area and downsizingfrom a four-bedroom home to a two-bedroom home in England and Walescould unlock an average of £300,000,but the gains are much greater in themore expensive south-east of England.For instance, in Elmbridge, Surrey, adownsizer could release almost£675,000 of equity (before anymoving

Continuedonpage2
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where state lawmakers could play
a vital role by adopting safe-
guards that could be a model for
the federal government to eventu-
ally follow.

“Consensus has yet to emerge,
but Congress can look to state leg-
islatures — often referred to as the
laboratories of democracy — for
inspiration regarding how to ad-
dress the opportunities and chal-
lenges posed by A.I.,” said a report
published in November from the
Brennan Center for Justice, a non-
partisan law and poverty think
tank.

Several states, including Flor-
ida, South Carolina and New
Hampshire, are considering legis-
lation that would govern the use of
artificial intelligence in political
advertising, particularly “deep-
fake” technology, which could en-
able the voice and likeness of a 

ATLANTA — As Americans
have engaged in fierce disagree-
ment over gender expression and
sexual orientation, the costs and
reach of racism, and the danger
and opportunity presented by
rapid technological advancement,
state legislatures have been one of
the most visible and influential
arenas for these debates.

It will probably be no different
in 2024.

Lawmakers in dozens of states
will soon be returning to work,
weighing in on some of the most
divisive issues confronting the
country, including access to tran-
sition-related care for young
transgender people, abortion and
gun rights.

Lawmakers will also consider
new regulations on artificial intel-
ligence, a digital frontier that se-
curity experts have described as a
serious potential threat — and one

For 2024, Expect State Debates
Over A.I., Gender and Firearms

By RICK ROJAS

Continued on Page A9

YUSUKE FUKUHARA/AGENCE FRANCE-PRESSE, VIA YOMIURI SHIMBUN

There were reports of people being trapped under collapsed buildings. The quake initially raised fears of a tsunami. Page A7.
Powerful Earthquake Jolts Japan

JERUSALEM — Israel’s Su-
preme Court on Monday struck
down a law limiting its own pow-
ers, a momentous step in the legal
and political crisis that gripped
the country before the war with
Hamas, and pitted the court
against Prime Minister Benjamin
Netanyahu’s right-wing govern-
ment.

The court’s 8-7 ruling has the
potential to throw Israel’s national
emergency government, formed

after the Oct. 7 attacks, into disar-
ray and reignite the grave domes-
tic turmoil that began a year ago
over the Netanyahu government’s
judicial overhaul plan. Mass pro-
tests brought the country to a
near standstill at times, in one of
the deepest political upheavals Is-
rael had faced in its 75 years, and
led to warnings of possible civil
war.

The court, sitting with a full
panel of all 15 of its justices for the
first time in its history, rejected
the law passed by Parliament in
July that barred judges from us-
ing a particular legal standard to
overrule decisions made by gov-
ernment ministers.

The decision comes at a precari-
ous time for Israel, deeply en-
gaged in a brutal war in Gaza and
under nearly daily rocket fire
from Iranian-backed militants
along its northern border. It is 

COURT OVERTURNS
NETANYAHU’S BID
TO LIMIT JUSTICES

ISRAEL MAY FACE CRISIS

8-7 Ruling Could Imperil
Emergency Coalition

as War Rages

This article is by Isabel Kershner,
Aaron Boxerman and Thomas
Fuller.

Continued on Page A6

Benjamin Netanyahu
POOL PHOTO BY ABIR SULTAN

He had spent his entire career
attending to the horrors of terror-
ism and war, and now Chris
George, 70, believed it was his re-
sponsibility to act again. He sat at
his desk inside Connecticut’s larg-
est refugee resettlement agency,
trying to write a public statement
about the violence in Israel and
Gaza that had resurfaced traumas
among his staff, and in his own
personal history.

“We believe that all human life
is precious and should be pro-
tected,” he wrote in mid-October.
He read over the sentence, and it
sounded obvious and weak. He set
the draft aside for a few days and
then tried again.

“We condemn, in the strongest
terms, the killing of all innocent ci-
vilians,” he wrote, but that phras-
ing seemed almost clinical — so
remote and impersonal compared
with how he felt.

He had spent several months in
the 1970s living and volunteering
on Kibbutz Nirim, where dozens
of Hamas terrorists broke through
the wall on Oct. 7 to kidnap and
murder civilians. He had also
lived for many years as an Ameri-
can expatriate and a Quaker in
Gaza, learning Arabic and work-
ing on behalf of oppressed Pales-
tinian children, and now thou-
sands were being killed by Israel’s
bombings.

And then there were the Israeli
hostages still being held captive at
the center of the conflict. George
understood at least a little about
what that was like, too. He was the
first American ever kidnapped in
Gaza, in 1989, when three Pales-
tinian refugees abducted him and
demanded that Israel release hun-
dreds of Palestinian prisoners in
exchange for his life. The extre-
mists held George at gunpoint in a
safe house for 29 hours before
eventually releasing him un-
harmed, and then instead of re-
treating into fear or hatred,
George returned to America and
devoted his career to helping refu-
gees start new lives and heal from
conflict.

“One violation of human rights
does not justify another,” he wrote,
in another attempt at a statement
on behalf of his nonprofit, Inte-
grated Refugee & Immigrant
Services, in New Haven. “It does-
n’t matter whether we call it a
cease-fire or a humanitarian
pause. Let’s not quibble over ter-
minology. The killing must stop.”

Even at the risk of inviting con-
troversy, he felt compelled to
speak up on behalf of the people 

Will Message
About Mideast
Magnify Pain?

Agonizing Choice for a
Refugee Agency

By ELI SASLOW

Continued on Page A10

Kelli Bogacz had just spent a
week camping in the Adirondack
Mountains, and as she and her
husband negotiated the five-hour
drive back home to Buffalo, all
they wanted was something to
eat.

Halfway through their journey,
an oasis appeared: Chittenango
Travel Plaza, a newly renovated

rest stop on Interstate 90, just east
of Syracuse. Yet as they pulled
their pickup truck and 23-foot
camper into the parking lot, they
sensed a problem.

It was a Sunday afternoon last
August. The only restaurant in-
side the rest stop was a Chick-
fil-A. And, as anyone halfway fa-
miliar with the American fast food
landscape knows, Chick-fil-A is
closed on Sundays.

“So it was useless,” said Ms. Bo-
gacz, 54, a sixth-grade teacher.
“Utterly useless.”

The 27 rest stops that line the
570-mile-long New York Thruway
are being systematically renovat-

ed now as part of a $450 million
private investment plan. The
project, which kicked off two
years ago, has brought freshly
gleaming facilities and a host of
new businesses, like Shake Shack,
Panda Express and, yes, Chick-
fil-A.

But the developments have left
some motorists, like Ms. Bogacz,
frustrated and hungry — and now 

Bright New Rest Stops for Sunday Drive, but Maybe Pack a Lunch
By ANDREW KEH Chick-fil-A Policy Has

Stomachs Rumbling

Continued on Page A14

PULLING OUT Analysts say Israel
could be signaling a shift to a
more limited war. PAGE A6

A few days before Christmas, a
jury in Washington cleared three
Tacoma police officers of criminal
charges in the death of Manuel
“Manny” Ellis, a 33-year-old
Black man who died in police cus-
tody in 2020 after pleading that he
could not breathe.

The next day, on Dec. 22, a jury
in Colorado convicted two
paramedics of criminally negli-
gent homicide in the death of Eli-
jah McClain, a 23-year-old Black
man who died in police custody in
2019 after officers subdued him
and medics injected him with the
powerful sedative ketamine.

In the three years since the
murder of George Floyd, whose
death in police custody ignited a
national movement against police
brutality, prosecutors have
charged the police and emergency
medical workers in a number of
high-profile cases.

The result has been a mixed bag
of verdicts: convictions, acquit-
tals and in one case, a mistrial.
Civil rights activists and legal ex-
perts say the different outcomes
reflect a country still struggling
with how to view cases of police
use of lethal force, and shifting
public sentiment on law enforce-
ment and safety.

“Police accountability is still up
for debate. Even with actual evi-
dence, even with body cam
footage, we’re still in a place
where we cannot be certain 
that an officer’s conviction for
wrongdoing will take place
through our judicial system,”
Charles Coleman Jr., a civil rights
lawyer, former Brooklyn prosecu-
tor and MSNBC legal analyst, said

Mixed Verdicts
In Police Trials

Signal Unease
By AUDRA D. S. BURCH
and KELLEY MANLEY

Continued on Page A13 More than half of the people in city custody have been diagnosed with a psychiatric disorder.
JOSÉ A. ALVARADO JR. FOR THE NEW YORK TIMES

One night in fall 2015, an 18-
year-old woman was standing on
a subway platform in the Bronx
when a homeless man named
James Dolo came up from behind
and used his hands to push her
onto the tracks, the police said, in-
juring her.

Jailed on an attempted murder
charge, Mr. Dolo, then 38, soon
was seated in front of a court eval-
uator for a review of his compe-
tency to stand trial. Mr. Dolo
smelled of urine, the evaluator
noted, had described a history of
psychiatric hospitalizations and
did not seem to understand the
gravity of what he was accused of
doing.

The evaluator marked him
down as unfit, citing schizophre-

nia, and a judge ordered Mr. Dolo
committed to a state forensic psy-
chiatric hospital — a secure facili-
ty for incarcerated people — to be
restored to mental competency.
He spent nearly two years there
before he was shuttled to a public
hospital in Manhattan, and then to
the city jails on Rikers Island, and
then to the forensic hospital again.

Now, eight years later, having
never been convicted of a crime in
the subway shoving, he is back on
Rikers Island, where guards once
found him sitting in his own excre-
ment and refusing to eat or leave

his cell.
Mr. Dolo’s case, which has not

been previously reported, illus-
trates one reason Rikers Island
has become a warehouse for thou-
sands of people with psychiatric
problems: Many detainees with
severe mental illness have moved
back and forth between the jails
and state forensic psychiatric fa-
cilities for months or even years
before standing trial. Some have
spent more time in this cycle than
they might have served in prison
had they been convicted.

Records show that more than
half of the people in city custody —
some 3,000 men and women —
have been diagnosed with a men-
tal illness, and, on any given day,
hundreds of them are awaiting
evaluations or in line for beds at
state forensic psychiatric hospi-

How Rikers Became Warehouse for Mentally Ill
By JAN RANSOM 

and AMY JULIA HARRIS
Inmates Are Caught in

Cycle of Hospitals
and Jail Cells

Continued on Page A12

Where Rio’s revelers ring in the year,
devotees of Afro-Brazilian religions
make offerings to the sea. PAGE A7

INTERNATIONAL A4-7

Happy New Year, Goddess
Carrie Cracknell’s staging of “Carmen”
at the Met updates the opera to
present-day America. PAGE C1

ARTS C1-6

Trading Castanets for Cutoffs
George and Roxanne Miller, proud
owners of the world’s largest collection
of mechanical puzzles, have moved their
treasures to a castle in Italy. PAGE D1

SCIENCE TIMES D1-8

A Puzzling Palace

An authoritarian state in the midst of a
crackdown on freedom of expression
can turn young love into a test. PAGE A4

‘I Do’ in a Moscow Prison
Our writers are looking forward to the
shows of 2024, including an early “Mad
Max” and a return of “The Wiz.” PAGE C5

What the Critics Want to See
Players, executives and other influen-
tial people in an 11-month sport offered
their ideas. PAGE B5
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How to Fix Pro Tennis

Asylum seekers have been dropped off
at train stops to sidestep an order lim-
iting their arrival in New York. PAGE A14

A Stopover in New Jersey

Debbie Dingell PAGE A17

OPINION A16-17

The classic cartoon characters from
“Steamboat Willie” have entered the
public domain, along with Tigger and
thousands of other copyrighted works.
They may never be the same. PAGE B1

Mickey and Minnie in the Wild

The new, simplified version of the col-
lege student financial aid form was
supposed to become available in De-
cember. It was, in fits and starts. And
submitting it proved elusive. PAGE B1

BUSINESS B1-4

(Trying to) Fill Out FAFSA
The former president is leading by
large margins in the state, but his cam-
paign wants to make sure his support-
ers turn out for the caucuses. PAGE A8

NATIONAL A8-14

Trump’s Iowa Ground Game

Two areas of high pressure will keep
most of the country dry today.
Periodic rain is expected in parts of
the Pacific Coast and Texas.
Weather map appears on Page A18.
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2 ASK REAL ESTATE

Home inspections won’t be a
mystery with the right questions.
4 LIVING SMALL

As her family outgrew their
island cabin, she built another.

7 AT HOME WITH

In Murray Hill, Stan Herman’slife story is everywhere he looks.
9 THE FIX

Put together the ingredients
of a lighting plan for the kitchen.

Dizzy Gillespie helped make Minton’s Play-house famous.
Minton’s in Harlem was where jazz musi-cians, from out-of-towners to locals per-forming in nearby big band theaters inHarlem, sought refuge during late-nightjam sessions and a new genre, bebop, wasborn. Gillespie, together with CharlieParker, is largely considered a pioneer ofthe rebellious jazz style that diverged frommainstream swing jazz’s emphasis on or-chestrated productions and collective har-mony. Instead, it ushered in an era of artis-tic experimentation that better reflectedthe realities of Black urban life and the tal-ents of Black musicians.

“Jam sessions, such as those wonderfullyexciting ones held at Minton’s Playhouse,were seedbeds for our new, modern style ofmusic,” Gillespie wrote in his autobiogra-phy, “To Be or Not to Bop.”
But there was another gathering spot forGillespie and his peers: the three-story Co-lonial Revival-style building in Corona,Queens, that he bought in 1953.Jazz clubs were in Harlem. But jazz musi-cians lived on the tree-lined streets ofQueens. While white musicians skedaddledto the suburbs, Black jazz virtuosos soughtsolace in the neighborhoods where their ra-cial identity was welcomed — ultimatelycongregating in two enclaves in the bor-ough. The first was in the southeast by Ad-disleigh Park, where the composer Clar-ence Williams and his wife moved in the1930s, with Count Basie; Lena Horne; DukeEllington’s son, Mercer Ellington; and 

The Place to Be and to Bop
STREETSCAPES

As rebellious jazz took flight at Minton’s Playhouse in Harlem, it was nurtured on the tree-lined streets of Queens that pioneering Black musicians called home.

By MIA JACKSON

Above, Dizzy Gillespie with his signature bent trumpet in 1955. A red brick Colonial Revival-style home in Corona, Queens, top and above left, which the

bebop pioneer purchased two years earlier, was designated a landmark by the New York City Landmarks Preservation Commission in June.
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Featured Property Upgrades

Place your listings at the beginning of the search 

results in the town where the property is located for 

extra visible positioning.

•	 10 30-Day Upgrades - $1,386

•	 25 30-Day Upgrades - $2,420

•	 100 30-Day Upgrades - $6,600

Mansion Global Top Market Tiles

Showcase premier listings alongside regionally relevant 

editorial.

•	 Available Markets: New York, London & UK, Los 

Angeles, Dubai, Miami, Sydney, San Francisco

•	 30-Day Static Banner: $575

WSJ Weekly Real Estate Newsletter

Delivered weekly, WSJ showcases aspirational 

residences from all different regions in the Real Estate 

Newsletter.

•	 Open Rate: 19%

•	 Pricing Starts at: $3,500

•	 Subscribers: 41,000

Mansion Global Daily E-Newsletter

A quick, comprehensive overview of the latest news 

impacting the global luxury real estate market.

Now with Native Advertorial Unit

•	 Open Rate: 39%

•	 Subscribers: 19,765

•	 Price: $3,680/week (Mon- Fri, 5 emails).
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Mansion Global Homepage Hero

The homepage hero provides premium, full-page visibility 

and the best opportunity for your listing to reach the most 

qualified buyer as the first listing on the Mansion Global 

homepage.

•	 Approximate Total Annual Impressions: 300,000

•	 2024 Overall Average CTR: 4.24%

•	 Share of Voice: 2.5% (1 Slot) - STATIC

•	 Static Banner: $2,150/Month

•	 Listings With Video: $2,375/Month

•	 Shared Spot: $650/Month
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Mansion Global New Development Profile

From a property neighborhood profile, video amenities and localized map feature, this 

feature provides an in-depth look at your new construction project to engaged, HNW 

buyers.

•	 Pricing Starts at: $1,000 per month

•	 3-Month Minimum Buy

Mansion Global Homepage Featured List Module

The homepage featured listing module offers prominent positioning on the Mansion 

Global homepage and showcases listings regardless of region.

•	 Pricing Starts at: $1,275 per month

@MansionGlobal Instagram

Leverage Mansion Global’s growing Instagram presence 

with native Instagram posts that showcase your 

properties to an active, in-market social media audience. 

•	 Followers: 154,000

•	 1 Month of 1 Post a Week: $2,000

•	 Mansion Global Instagram + Boost $7,000 per 

three-week flight
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The Wall Street Journal Mansion Section

Prices

•	 New York: $2,500

•	 New England $1,500

•	 Northeast:  $4,000

•	 Eastern: $9,000

•	 Southern: $2,600

•	 Florida: $1,800

•	 Chicago: $1,500

•	 Central: $7,500
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•	 So. California: $2,500

•	 No. California: $3,200

•	 Western: $5,000
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decorated for special ceremonies
during festivals such as Diwali,
said Pallavi Chhelavda, a consul-
tant in Vastu Shastra, a set of ar-
chitectural-design principles based
on Indian traditions.

As the population of Indian-
Americans in the U.S. has grown,
more interior designers, home
builders and developers are spe-
cializing in accommodating the
demand for pooja rooms.

Do-it-yourself pooja-room deco-
ration tutorials are popular on so-
cial media. A fixture on Mindy Ka-
ling’s hit Netflix comedy “Never
Have I Ever,” about a first-genera-
tion Indian-American teenager,
were scenes of prayer in front of
the Vishwakumar family’s pooja
area—an armoire filled with pic-

PleaseturntopageM4

Room for Prayer,
Without Leaving Home

Hindu owners drive demand for upscale pooja
rooms with gold trim, oil lamps and custom art

IN THE DALLAS SUBURBS, San-
geeta Kulkarni lights an oil lamp
in front of a wooden structure
housing idols in her kitchen. The
newly renovated area is dedicated
to prayer and is backed by gold-
and-white tiles matching the
gilded trim and the white quartz
countertop, the 41-year-old said.

Practitioners of Hinduism, par-
ticularly in India, have long-cre-
ated pooja rooms or areas in their
homes; the word pooja, sometimes
spelled puja, refers to the Sanskrit
word for worship. A pooja room
usually has an altar, mandir or ta-
ble supporting idols and pictures
of Hindu gods. They are used for
solitary or communal prayer, wor-
ship and meditation, and are often

BY SARAH PAYNTER

More U.S. builders and developers are accommodating demand for pooja rooms. Renuka Sardesai says she’s
getting more interior-design inquiries after posting her pooja-room renovation projects on Instagram.
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MANSION$26 Million
Brazilian soccer
star Neymar has
bought land in
Miami. M3

Looking Up
In North Carolina,
a single-story
house that’s 31
feet tall. M7
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Randy and Robin Landsman didn’t set a minimum, known as a reserve
price, when they auctioned their Tribeca triplex penthouse with Concierge.

Going Once, Going Twice
More wealthy homeowners are turning to the auction market, but the
results don’t always live up to their lofty expectations

Randy and Robin Landsman had
been trying to sell their Manhattan
penthouse for over a year when they
turned to the auction market this
summer. First listed for $12.2 mil-

lion, their triplex in the sought-after Tribeca neigh-
borhood came with more than 2,000 square feet of
terraces, a floating staircase and a private elevator.

At auction, the roughly 3,300-square-foot property
sold for $5 million, less than half of what they had
originally asked and little more than they paid for it
two decades ago. “It was obviously a stupid mistake,”
Randy said of deciding to auction the home.

More closely associated with pricey art or collect-
ibles, auctions are on the rise for luxury real estate,
with auction houses reporting a dramatic spike in the
number of high-net-worth sellers seeking their ser-
vices since 2020. Amid a slowdown in luxury home
sales, auction companies are pitching homeowners on
their ability to market unique properties to a range
of deep-pocketed buyers beyond local markets and to
sell them within a precise time frame.

Emboldened by the trophy home prices they see
on television, or stuck on a major sale that happened
previously in their neighborhood or city, sellers who
aggressively priced their luxury homes often have
been forced to repeatedly cut their asking prices,

PleaseturntopageM5

BY KATHERINE CLARKE AND E.B. SOLOMONT
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HIGHEST BID
AT AUCTION

$5
MILLION

FIRST
LISTED FOR

$12.2
MILLION

TRIBECA PENTHOUSE
NewYork City
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THEWALL STREET JOURNAL.
Friday, November 15, 2024 |M1

lion, according to the Bloomberg Bil-lionaires Index. Omaha, on the MissouriRiver’s border with Iowa, had a medianhome sale price of $270,000 in Septem-ber 2024—about 37% less than theU.S.’s median home sale price of$428,281. Omaha’s high-end marketstarts around $1.5 million, says JeffRensch, associate broker with NPDodge Real Estate. Over $3 million,
PleaseturntopageM6

T
he first $100 million home sale inthe U.S. happened in 2011, whenRussian-born Israeli billionaireYuri Milner purchased a lavishmansion in Silicon Valley in anine-figure deal. Back then, Mil-ner’s buy was an outlier and setan ambitious benchmark for theluxury market. Nowadays, as the ranks of ultra-wealthy individuals swell globally, $100 million-plus transactions barely cause ripples in mar-kets like New York, Miami, Los Angeles, PalmBeach, Fla., and Aspen, Colo. More than 40transactions have closed nationally at or abovethat benchmark in the intervening years, ac-cording to appraiser Jonathan Miller.Behind those deals are a small group of real-estate power brokers responsible for marketingand selling the homes to the billionaire class.We talked to four agents whose deals have

PleaseturntopageM9

HOT BLOCKS | INSIDE SOME BOOMING NEIGHBORHOODS

Home to billionaire investor Warren Buffett, theNebraska city remains relatively affordable

WhatMakes OmahaDifferent FromOther
PriceyMarkets

IN THE U.S., cities where billionaireshave houses often also have high-valuereal estate. In San Francisco, for exam-ple, the median home sale price was$1.4 million in September 2024, accord-ing to Redfin; in New York City, it was$815,000. This isn’t the case in Omaha,Neb., home to famed investor WarrenBuffett, whose net worth is $147 bil-

BY JESSICA FLINT

BY KATHERINE CLARKE

The Secrets to a $100Million Sale
They’ve dealt with billionaires, signed NDAs and fielded bizarre requests. Four real-estate power brokersdish on how they got the deal done.

 Listed

$250
MILLION
No longer on the

market

Sold at auction 

$126
MILLION
Once slated to
list for as much
as $500 million
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Named Billionaire, this 38,000-square-foot spec home in Bel-Air, which Rayni Williams sold, was advertised as being stocked with roughly $30 million worth of cars.

Fairacres is one of Omaha’s neighborhoods that attract high-end buyers. M
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MANSION
$19 Million
Ken Griffin sold
two Chicago

condos for a big
discount. M12

$59 Million
A 20,000-square-
foot house built
in 1910 lists in
NYC. M4HOMES | MARKETS | PEOPLE | REDOS | SALES

Listed

$250
MILLION

Sold

$94
MILLION

Jill Hertzberg represented Ken Griffin on the purchase of his Coconut Grove estate, above. Ryan
Serhant previously listed the penthouse at New York’s Central Park Tower, below left. Rayni Williams
worked on the Bel-Air megamansion The One, below right.

Sold

$106.875
MILLION
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E-subscribers 194,000Print 644,424

Affluent 

Readership 4,234,000
Average HHI $372,943

CIRCULATION AND DEMOGRAPHICS

www.skyadgroup.com/coldwellbanker
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LUXURY LIFESTYLE
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BILLIONAIRE MAGAZINE

Billionaire is a sophisticated, extremely high-end luxury 

publication curated for a controlled and selected subscriber 

list of UHNWIs globally. The core values of the publication 

consist of Philanthropy, Sustainability, The Finest Artists 

and Craftspeople, Investments, as well as exploring 

unique travel experiences and high-end luxury products 

globally for our readers. Billionaire provides indepth articles 

on meaningful projects, initiatives, and peer-to-peer 

conversations on UHNW-relevant issues.

www.skyadgroup.com/coldwellbanker
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BILLIONAIRE MAGAZINE: Digital

BILLIONAIRE is an award-winning luxury publication 

distributed to a curated list of Ultra High Net Worth (UHNW) 

readers, globally.

Readership data profiled by the global leader of UHNW 

intelligence show Billionaire readers have an average net-

worth of £82 million.

•	 Online Monthly Unique Audience – 129,000

•	 Online Monthly Page Views – 244,000

•	 Social Media Reach – 130,000

•	 Newsletter Database – 25,000

Custom Content + E-Newsletter

Billionaire’s editorial department will craft high quality 

content to live on the Billionaire website as well as inclusion 

in a newsletter to the subscriber base.

•	 Price: $4,500

Custom Content + Social Campaign

Custom editorial will be accompanied by a strategic 

social media push to reach your desired audience on their 

preferred devices and platforms.

Includes:

•	 Price: $6,000

www.skyadgroup.com/coldwellbanker


Coldwell Banker global luxury   |   32

For more information or space	 Paula Davidson	 Janine Jones	 Sara Heleni
reservations go to or contact:	 (212) 677-2671	 (212) 677-2714	 (212)674-2402
skyadgroup.com/coldwellbanker	 paula@skyad.com	 janine@skyad.com	 sara@skyad.com

BILLIONAIRE MAGAZINE: Print

•	 Total Print Readership: 33,000

•	 Total Digital Magazine Readership: 11,800

•	 Readers have an average net-worth of $97 million

•	 238 Royal Families receive the magazine globally 

•	 Includes Added Value of a Native Online Article or 

Banner Ad in an Email/Newsletter. 

•	 Full Page: From $8,125

www.skyadgroup.com/coldwellbanker
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BOAT INTERNATIONAL: Digital
Boating

Boat International.com provides an inspirational daily fix 

of luxury yacht news, yacht reports and yachting lifestyle 

features. It is the global marketplace for the sale and 

charter of the world’s finest luxury yachts and is the world 

authority on the superyacht fleet.

Boat International e-Newsletter

•	 Price per Deployment: $750

International 

Circulation 12,843U.S. Circulation 25,600

Average HHI $15M

Median Age 52 to 65

Average HHNW $35.9M

Male/Female 

Skew 88% / 12%

CIRCULATION AND DEMOGRAPHICS

www.skyadgroup.com/coldwellbanker
http://www.boatinternational.com
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BOAT INTERNATIONAL: Print
Boating

For more than 30 years, Boat International has been the 

world’s most authoritative, trusted and comprehensive 

magazine for the superyacht community, inspiring the 

lifestyles of the international wealthy elite. The magazines 

and books are timeless and collectable. Boat International 

delivers a portfolio of world-class events and experiences 

that entertain superyacht owners and their friends, family 

and peers.

•	 Full Page: $4,650

•	 Full Page + E-Newsletter: $5,100

International 

Circulation 12,843

U.S. Circulation 25,600

www.skyadgroup.com/coldwellbanker
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CRUISING WORLD
Boating

Cruising World is the go-to site and magazine for the best sailboat 

reviews, live-aboard sailing tips, chartering tips, sailing gear reviews and 

more.  

Cruising World e-Newsletter

This weekly e-newsletter delivers editorial content and industry trends.

•	 Price per Deployment: $1,400

Subscribers 50,000

Average HHI $420,000Average Age 44

Frequency Start Any Time

Average Click-

through Rate 18.68%

Average  

Open Rate 23.2%

Male/Female 

Skew 72% / 28%

CIRCULATION AND DEMOGRAPHICS

www.skyadgroup.com/coldwellbanker
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SAILING WORLD
Boating

Sailing World connects the community of racing sailors by showcasing their lifestyle, 

destinations and technology. 

Sailing World e-Newsletter

•	 Price per Deployment: $600

Subscribers 20,000 Male/Female 

Skew 93% / 7% Average HHI $712,000

Frequency Weekly Average  

Open Rate 28.93% Average Click-

through Rate 20.3%

CIRCULATION AND DEMOGRAPHICS

www.skyadgroup.com/coldwellbanker


Coldwell Banker global luxury   |   37

For more information or space	 Paula Davidson	 Janine Jones	 Sara Heleni
reservations go to or contact:	 (212) 677-2671	 (212) 677-2714	 (212)674-2402
skyadgroup.com/coldwellbanker	 paula@skyad.com	 janine@skyad.com	 sara@skyad.com

YACHTS & YACHTING
Boating

Yachts & Yachting is recognized the world over as essential 

reading for anyone with a passion for competitive sailing, 

boasting a unique heritage that both inspires and informs 

its readers.

Yachts & Yachting Campaign

•	 Price per 1 Month Campaign: $875

Includes banners on the websites below plus their 

accompanying enewsletters. 

www.YachtsandYachting.com 

The first word in sailing

www.Sail-World.com 

The global leader in sailing news

www.Sailworldcruising.com 

News and views from the world of cruising

www.Powerboat.World 

The latest and best in the world of leisure powerboating

www.MarineBusinessWorld.com 

Industry news from around the world

Subscribers 70,000

Male/Female 

Skew 78% / 22% Average Age 38 Average HHI $410,000

Average  

Open Rate 22% - 25% Average Click-

through Rate 2% - 8% Frequency Monthly

CIRCULATION AND DEMOGRAPHICS

www.skyadgroup.com/coldwellbanker
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CONDÉ NAST

Condé Nast is home to some of the world’s most iconic 

brands, including Vogue, The New Yorker, GQ, Vanity Fair, 

Wired, Architectural Digest and Condé Nast Traveler.

Reach high-income, luxury clients. Influence the decisions 

and feed the fantasies of your potential buyers with access 

to this exclusive audience.

Print Readers
Starting at 

2.8M+ Average HHI
Starting at 

$122K
Total Home 

Spending Power $14B

CIRCULATION AND DEMOGRAPHICS

www.skyadgroup.com/coldwellbanker


Coldwell Banker global luxury   |   39

For more information or space	 Paula Davidson	 Janine Jones	 Sara Heleni
reservations go to or contact:	 (212) 677-2671	 (212) 677-2714	 (212)674-2402
skyadgroup.com/coldwellbanker	 paula@skyad.com	 janine@skyad.com	 sara@skyad.com

CONDÉ NAST: Digital

1 MILLION Impressions Campaign

Include Conde Nast media in your banner impressions 

program (depending on inventory availability). Sites include 

Bon Appetit, Vogue, Vanity Fair, GQ, The New Yorker, 

Wired, Architectural Digest and Condé Nast Traveler.

Typical Costs

1,000,000 

Impressions $2,450 per month

500,000 

Impressions $1,625 per month

250,000 

Impressions $1,195 per month

www.skyadgroup.com/coldwellbanker
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CONDÉ NAST: Print

Regional Magazines

Condé Nast Luxury Group magazines include Architectural 

Digest, Condé Nast Traveler, Wired, Vogue, Golf Digest, 

Vanity Fair, Bon Appetit, GQ and The New Yorker.

•	 Over 60 local and feeder markets including New York, 

California, Texas, Florida and Chicago. 

•	 Price: Full Pages Starting at $2,350

www.skyadgroup.com/coldwellbanker
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COUNTRY LIFE

Published weekly in the UK, Country Life has been 

synonymous with Luxury properties for sale since the 

launch of the brand in 1897. Increasingly their wealthy and 

discerning audience are seeking to diversify their property 

assets by investing in the international market. The 

international property content and advertising published 

in Country Life provide the ideal environment for potential 

investors to expand their luxury property portfolio.

www.skyadgroup.com/coldwellbanker
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COUNTRY LIFE: Digital

Country Life is the world’s most celebrated magazine of the 

British way of life, its countryside, properties, and gardens

Three core audience pillars:

•	 Traditional country champions – wealthy empty nesters 

enjoying their retirement in the countryside.

•	 Custodians of the land – country dwellers with a deep 

emotional connection to the countryside.

•	 Discerning Country – a quietly refined group, the most 

affluent, and willing to spend on the brands that reflect 

their discerning taste. 

•	 1.68M Global page views per month

•	 352K Social Followers

•	 81% Targeted HNWI Audience

Weekly E-Newsletter

Published Wednesdays & Saturdays Reach 25,000 loyal 

readers who are infatuated with property, architecture, the 

arts, gardening, the countryside, schools and wildlife.

•	 19.6% Average CTR

•	 40% Unique Open Rate 

Solus Email 

Dedicated send to our third-party database (27,000 

subscribers) with 100% SOV.

•	 Price: $2,250

www.skyadgroup.com/coldwellbanker
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COUNTRY LIFE: Digital

Standard Click Amplified Social Post

Each package will purposefully push one message on 

Facebook and Instagram, carefully tailored to engage a 

diverse Country Life Specific audience.

•	 5,250 Link Clicks 

•	 Price: $5,150

Video/Image Social Post

•	 Engaging video posted directly into the feeds of Country 

Lifestyle lovers.

•	 Each package will deliver one message on either 

Instagram or Facebook, carefully tailored to engage key 

audiences.

•	 10K Video Views 

•	 Price: $3,665

International Property Listing

Property listings live forever on the Country Life site until 

you remove the URL.

•	 Unlimited listings: $2,500

•	 Per listing: $400

www.skyadgroup.com/coldwellbanker
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COUNTRY LIFE: Digital

Custom Content

•	 Engaging digital material written in partnership with the 

world-renowned Country Life editorial team.

•	 Article lives forever on CountryLife.com with an initial 

2-week push

•	 Custom banner ads surround the article for cohesive 

branding

•	 Guaranteed 3,000 page views. 

•	 Price: $3,665

www.skyadgroup.com/coldwellbanker


Coldwell Banker global luxury   |   45

For more information or space	 Paula Davidson	 Janine Jones	 Sara Heleni
reservations go to or contact:	 (212) 677-2671	 (212) 677-2714	 (212)674-2402
skyadgroup.com/coldwellbanker	 paula@skyad.com	 janine@skyad.com	 sara@skyad.com

COUNTRY LIFE: Print

Key Advertising Categories include Property, Art & 

Antiques, Interiors, Travel and more.

•	 750,000 Monthly brand Reach

•	 44,000 Weekly Magazine Circulation

•	 89% of readers buy Country Life especially for the 

property section

•	 58% of Country Life readers intend to purchase 

international Property

•	 71% Own properties apart from their main residence.

•	 1 in 4 Plan to spend £2m or more on their next property 

•	 Includes digital promotion in editorial property 

roundup but is contingent on editorial approval. 

•	 Quarter Page: $1,150

•	 Half Page: $2,000

•	 Full Page: $3,300

•	 Full Page Advertorial: $4,500

www.skyadgroup.com/coldwellbanker
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DUPONT REGISTRY

Elevate your brand with duPont REGISTRY, connecting 

elite buyers and sellers for nearly 40 years since 1985. 

DuPont REGISTRY captivates the world’s wealthiest 

individuals with premium content on the most coveted 

luxury items. DuPont REGISTRY’s magazine is strategically 

distributed monthly to ultra-affluent consumers and 

reaches private jet owners and guests across 350+ FBOS.

www.skyadgroup.com/coldwellbanker
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DUPONT REGISTRY: Digital

DuPont REGISTRY’s digital platform garners over 13 million 

monthly views.

Branded Content Post
A content article post developed by duPont REGISTRY 
and aligned with your goals.

•	 Pageviews/Post: 5-10K

•	 Average CTR: 5%

•	 This Branded Content Post comes with Newsletter 

Inclusions. 

•	 Daily Newsletter

•	 77,000 opt-in Subscribers

•	 Open Rate: 18-20%

•	 Luxury Lifestyle Newsletter

•	 2,500 opt-in Subscribers

•	 Price: $1,295/Post 

Dedicated Email Blast
DuPont REGISTRY’s dedicated email allows you control 
over your messaging to make an impact allowing you to 
share your story, connecting you directly with a highly 
engaged audience of ultra-affluent enthusiasts.

•	 88,000 opt-in subscribers

•	 Open Rate: 18-20%

•	 Single Email Blast: $15,000

•	 2 or More Email Blasts: $12,500/Blast

www.skyadgroup.com/coldwellbanker
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DUPONT REGISTRY: Print

DuPont RESGISTRY’s audience includes the elite you need 

to reach: professional athletes, A-list celebrities, Fortune 

500 executives, top luxury dealerships, and the ultra-

affluent.

•	 Monthly Print Readership: 102,000

•	 Monthly Distribution: 35,000

•	 Full Page Editorial: $3,000

www.skyadgroup.com/coldwellbanker
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DWELL

Reach a premium and influential audience that is 

passionate about modern living and design. The Dwell 

audience is the highly coveted influential consumer and the 

ultimate brand influencer.

Dwell is the marketplace to living with good design. A 

trusted authority for 20 years, connecting consumers and 

design professionals with inspiration, products, and the 

tools they need to achieve their goals.

Social Audience 8.6MDwell.com 

Unique Visitors 2.3M e-Newsletter 

Subscribers 655,000

Average HHI $160,000 Average Age 40

CIRCULATION AND DEMOGRAPHICS
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DWELL: Digital

Custom Real Estate Article
This article permanently live will live in the Dwell.com Real Estate Channel.

•	 Promotion on Dwell.com Homepage through a promo tile.

•	 Promotion in the Dwell Email Newsletter.

•	 Promotion on the Dwell Facebook.

Readership of 11 million

•	 917K – Magazine

•	 4.2 M – Dwell.com

•	 5.4 M – Social

•	 669K – Email

•	 Price: $10,000

Average Age 46 Average HHI $178,000

www.skyadgroup.com/coldwellbanker
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DWELL: Print

Dwell Magazine

Published six times a year, each issue of Dwell Magazine 

includes exclusive stories on the most innovative leaders 

in architecture and design, presenting modern homes that 

encapsulate the concept of good design.

•	 Price: Starting at $1,800

Total Reach 917,000Circulation 215,000 Male/Female 

Skew 40% / 60%

Average HHI $227,000 Average Age 48

CIRCULATION AND DEMOGRAPHICS
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ELITE TRAVELER

Since its launch in 2001, Elite Traveler has been the 

market- leading guide and curator of the global luxury 

lifestyle of UHNW individuals. It is written and designed 

for the elusive global elite who live the private jet lifestyle, 

delivering expert perspectives, meaningful analysis and 

advice.
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DIGITAL PROFILE

•	 User Sessions 1,046,674 per month 

•	 Unique Pageviews 1,006,539 per month 

•	 Pageviews 1,107,466

•	 Avg. Time/Page 2.11

ELITE TRAVELER: Digital

E-Newsletter

•	 Web Banner in Weekly e-Newsletter

•	 Subscribers: 12,000

•	 Price per Week: $2,500

Dedicated e-Blast

•	 Single Partner Dedicated e-Blast

•	 Subscribers: 12,000

•	 Price per Week: $6,000

Average HHI $7.9M

Average Net 

Worth $32M

DEMOGRAPHICS

Male/Female 

Skew 54% / 46%

Online Real Estate Showcase

•	 Custom Online Listing

•	 Price per Year: $2,500
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ELITE TRAVELER: Digital

Social Media Post

One post on Elite Traveler’s Instagram, Facebook and 

Twitter accounts.

•	 Price per Post: $8,825

Social Media Story on Instagram Live

One story featuring a property tour on Elite Traveler’s 

Instagram account.

•	 Price per Post: $8,825

Instagram 90.1k

Followers 50,500

Twitter 37.3kFacebook 23.7k

FOLLOWERS
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ELITE TRAVELER: Print

Elite Traveler Magazine

As an audited publication with worldwide distribution 

aboard private jets, in first-class lounges and in FBOs 

across over 100 countries, Elite Traveler provides 

advertisers unique access to the wealthiest consumers in 

the ultimate luxury market.

•	 Price: Starting at $4,500

Average Age 40Circulation 89,361 Male/Female 

Skew 65% / 35%

Average HHI $992,205 Average HHNW $3.9M

CIRCULATION AND DEMOGRAPHICS
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EQUESTRIAN LIVING
Equestrian

Throughout history, the equestrian lifestyle has woven its way 

through our culture. From the magnificence of vast western 

ranches to elegant English hunt-country estates, horses are an 

integral element of modern fashion, style and decor. Equestrian 

Living magazine encompasses the absolute best of these timeless 

traditions. Readers are an affluent group of very diverse people 

who have one thing in common –their love of the majestic horse. 

Equestrian Living delights them with luxurious features and 

breathtaking photography displayed within a beautiful, award-

winning format.

MAGAZINE | HOME VISITS | PEOPLE | DESIGN | STYLE | TRAVEL | REAL ESTATE | ARTS | VIDEO | MORE

own Two+ 

homes 51% horse owners 70%
average value 

of real estate 

owned
$2,149,000

OWN three or  

more horses 24% own a horse 

farm or ranch 52%

CIRCULATION AND DEMOGRAPHICS
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EQ LIVING: Digital
Equestrian

Weekly e-Newsletter

A display banner ad of your property appears in the e-newsletter among editorial content.

•	 Price per Deployment: $900

Exclusive Featured Email

Email devoted to your custom content and deployed to the EQ Living 

subscriber base.

•	 Price per Deployment: $1,500 or $1,175 with print purchase

Featured Property

Custom content article on the merits of your property, which lives on the EQ Living website.

•	 Price for 3 Months: $1,275

MAGAZINE | HOME VISITS | PEOPLE | DESIGN | STYLE | TRAVEL | REAL ESTATE | ARTS | VIDEO | MORE

Subscribers 39,000

Subscribers 39,000
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EQUESTRIAN LIVING: Print
Equestrian

Equestrian Living Magazine 

Equestrian Living magazine encompasses the timeless 

traditions of equestrian fashion, style and decor to an 

affluent and diverse readership.

•	 95% look to Equestrian Living for real estate 

•	 Price: Starting at $1,300

Average HHI $331,475Circulation 32,000

Average HHNW $5M Average Age 52

CIRCULATION AND DEMOGRAPHICS
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HORSE & RIDER
Equestrian

Horse & Rider is the resource to live today’s Western horse 

life. It features top professional trainers, clinicians and 

horse keeping experts.

e-Newsletter

•	 Price per Deployment: $1,500

Subscribers 35,000
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THE PLAID HORSE
Equestrian

The Plaid Horse readers are well-educated, have a high 

disposable income and a passion for the luxurious lifestyle. 

With a large audience across multiple channels, digital 

advertising with TPH will get you in front of high numbers in 

various demographics.

•	 Averaging 400K page views per month

•	 U.S. Website Audience – Spread over the entire country, 

with highest numbers in California, New York, Florida, 

Illinois, and Texas

•	 International Audience growing exponentially

Social Media Platforms reach 

•	 122,000+

•	 71K+ Facebook Followers

•	 12K – 500K Organic Post Reach

•	 81K+ Instagram followers, concentrated in 18-24 and 

45-54 age groups

•	 85K+ Pinterest engagement

New Users  

this Year 590,000Page Views  

per Month 425,000

Year over  

Year Growth  

in Page Views
155%

DEMOGRAPHICS
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THE PLAID HORSE: Digital
Equestrian

Display Sidebar Ads

•	 Run of Site Banner Placements

•	 Price: $2,725 for 2 months

e-Newsletter

Email devoted exclusively to your content and delivered to the entire TPH subscriber 

base.

•	 Price per Deployment: $1,825

Blog Post with Email

Custom content posted on the TPH Blog as well as deployed in an email to the 

subscriber community. 

•	 Price: $1,575

Instagram Posts

•	 Price per Post: $1,450

Subscribers 85,000
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PRACTICAL HORSEMAN
Equestrian

True to its name, Practical Horseman provides hands-on, 

instructive articles on riding and training, horse care and 

competition for riders of all English disciplines. Clearly 

written, skillfully photographed step-by-step articles bring 

the expertise of top riders and trainers to the magazine’s 

goal-oriented readers.

e-Newsletter

•	 Price per Deployment: $625

Subscribers 25,577
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JAMESEDITION.COM

With over 10 million unique users per year from around the world, JamesEdition.com is the 

quintessential marketplace for ultra-high-net-worth individuals. With users evenly spread 

through the Americas, EMEA and Asia, JamesEdition.com is the only truly global site to 

market luxury.

ANNUAL INCOME: 

•	 35% >$500k

•	 13% $250k to $499k

•	 28% $100k to $249k

•	 24% <$100k

  

HOUSEHOLD NET WORTH:

•	 35% >$5M

•	 19% $1M to $5M

•	 17% $500k to $1M

•	 29% <$500k

Average Visit 

Duration 6:30

Unique Users 

per year 13M

Male/Female 

Skew 70% / 30%

Unique Users 

per Month 1.5M

Average pages 

per session 8.7

CIRCULATION AND DEMOGRAPHICS
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JAMESEDITION.COM

E-NEWSLETTER

Feature your listings in the weekly newsletter which 

attracts very high-quality traffic.

•	 350,000 Subscribers
•	 Open Rate: 23 -25%

•	 Average CTR: 3% 

Newsletter Top & Journal Article

$8,500

Newsletter First Feature & Journal 

Article

Position after top position + Custom Article. 

$5,500

Newsletter Trending & Journal Article

Lower Position in the Newsletter + Personalized Article. 

$3,300

Newsletter Listing Featuring

Brief Description in Center Position 

$1,500

HERO SLIDER PLACEMENTS

Promote your listings through generously sized hero 

bars with the best positioning.

•	 Real Estate Page:  $1,600 for 30 days

•	 Main Page: $2,000 for 30 days

The Journal Article

Feature content to JamesEdition readers, endlessly. 

Articles are evergreen content, they do not lose their 

relevance and provide constant coverage for new 

audiences.

•	 100,000+ Views per month

•	 500-1000 Views per article

•	 2 minutes Average time on a page

•	 Price: $1,500

NEW & TRENDING HOME PAGE POSITIONS

JE users love browsing a curated selection of the best 

listings. Include your property to be part of the latest 

buzz.

•	 Real Estate Page: $1,000

•	 Home Page: $1,200 for 30 days

Elite Property Listings

Maximize your conversion rate by showcasing your 

brand across all listings on the search results pages. 

Provide extra visibility for your agents, ensuring their 

presence on every listing.

Benefits of the Elite subscription:

•	 Europe: From $3,500/year

•	 USA & Canada: From $4,000/year

•	 Rest of the world: From $3,000/year
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Social Media

Reach a wider audience across JamesEdition’s most powerful channels. Select the 

package that suits your needs best, and receive added exposure benefits across our 

social media channels.

•	 158,000 Instagram Followers

•	 36,000 Facebook Page Likes

•	 136,000 TikTok Followers

•	 1.5 Million Accounts Reached on Instagram/month

•	 2.3M Total Organic Likes on TikTok

•	 37.5 Million Views on #JamesEdition on TikTok

Social Media Packages 
 

Photo 

$800

•	 1 featured listing

•	 1-5 photos

•	 Short caption

•	 Listing info box

•	 1 tag on pictures & caption

•	 Link in bio

Photo Plus 

$1,000

•	 1-5 featured listings

•	 1-10 photos + text

•	 Long caption

•	 Listing info box

•	 1-3 tags on pictures & caption

•	 Link in bio

•	 Repost on stories

Video 

$1,800

•	 1-5 featured listings

•	 5-30 seconds video

•	 Reels & TikTok format

•	 Short caption

•	 Listing info box

•	 1-3 tags on caption

•	 Link in bio

JAMESEDITION.COM
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NOB HILL GAZETTE

As the finest regional lifestyle brand, Nob Hill Gazette - 

Peninsula & Silicon Valley targets the most desirable local 

demographic. With a keen eye for engaging photography 

and editorial content aimed to inform, delight and inspire 

our readers, we truly capture the essence of the Bay Area 

lifestyle defined by its people, ideas, arts, activities, and 

issues of the day. Nob Hill 
Gazette
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NOB HILL GAZETTE: Digital

Nob Hill Gazette reaches the most affluent homes on the 

Peninsula & Silicon Valley reaching 7 of the top zip codes 

in the US.

•	 $20,025,000 Average Net Worth

•	 $2,170,000 Average Income

•	 57% Percentage of Female Readers

•	 41 Years Average Age

e-Newsletter

ON THE MARKET

An exclusive promotional e-newsletter showcasing top 

residential listings with click-through to the property’s own 

websites. 

•	 Price: $500 per listing 

San Francisco, Peninsula, and Silicon Valley

Nob Hill 
Gazette
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NOB HILL GAZETTE: Print

•	 Frequency: 12 times

•	 Average Readership: 155,000

•	 Year Established: 1993

•	 Mean Home Value: $4,100,500

•	 Circulation per Issue: 31,600

•	 Quarter Page: $2,400

•	 Half Page: $4,150

•	 Full Page: $7,100

•	 2 Page Spread: $12,500

Nob Hill 
Gazette
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LUXE INTERIORS + DESIGN

Luxe Interiors + Design is the largest architecture and 

design brand in the United States. We have a direct line 

to local businesses and design professionals, and target 

highly affluent consumers, 6 times a year, in the top 14 

major markets.

Regions: New York, Los Angeles, Southeast, Chicago, 

San Francisco, Arizona, Southern California, Pacific 

Northwest, Palm Beach/Broward, Miami, Houston, 

Dallas, Colorado, Austin
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LUXE INTERIORS + DESIGN: Digital

Regional Native Content Package

Includes:

•	 1 Native Content Story with 2-week fair rotation on the 

Cities channel

•	 Targeted Instagram/Facebook advertising will link to the 

native content story on luxesource.com

•	 Social promotion executed over 30 – 90 days, and story 

link will remain live for 3 months

•	 Luxe guarantees 50,000 impressions and 500 page 

views per regional native content story

•	 Content provided to partner for repurposing on their 

website upon client request 

•	 Price: $4,425

Luxe Sponsored Newsletter

Includes:

•	 100% SOV

•	 Brand logo, 4 images, 130-140 words of copy

•	 Links to URL of choice 

•	 Price: $2,650

Instagram/Facebook Sponsored Ads

Includes:

•	 166K impressions guaranteed:

•	 Sponsored, geotargeted image or video ad with a 14-

day minimum duration

•	 Regions available: Chicago, New York City, Southeast, 

Southwest and West Coast 

•	 Price: $3,000
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LUXE INTERIORS + DESIGN: Print

•	 73% Delivered to subscribers and luxury homeowners in 

the wealthiest zip codes in each Luxe region

•	 12% Distributed to a proprietary list of trade 

professionals, showrooms and design centers

•	 6% Distributed to private jet travelers via exclusive 

MediaJet newsstands in 250+ FBOs

•	 9% Distributed to luxury hotels and newsstands in 

Barnes & Noble, Whole Foods, Central Market, Delta Sky 

Club and independent booksellers nationwide 

•	 56% Own a Home Valued at $2 Million or greater

•	 88% Own a Home Valued at $1.5 Million or greater 

•	 Full Page: From $3,450

Median Home 

Value $3,5M+Audience 1,2M+

Average Net 

Worth $1,9 M Median Net 

Worth $1,8 M

CIRCULATION AND DEMOGRAPHICS
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PRIVATE AIR LUXURY HOMES MAGAZINE

Private Air Luxury Homes Magazine is published exclusively 

for the world’s most discerning travelers. Distributed 

through Private Jet Terminals throughout the world, our 

readers include C-Level executives, royalty, heads of state, 

celebrities, captains of industry, and private aircraft owners; 

all of whom expect the highest standards of excellence. 

The readers of Private Air Luxury Homes Magazine are 

some of the world’s wealthiest individuals. They come from 

all over the globe and typically hove a collection of homes, 

an extensive portfolio, a sophisticated interest in arts 

and culture, as well as a passion for luxury products and 

travel. This world-class publication caters to their wants 

with a unique perspective and a genuine grasp of what 

interests its reader - the world’s most exclusive real estate, 

investments, fine art, and collectibles. 

www.skyadgroup.com/coldwellbanker


Coldwell Banker global luxury   |   73

For more information or space	 Paula Davidson	 Janine Jones	 Sara Heleni
reservations go to or contact:	 (212) 677-2671	 (212) 677-2714	 (212)674-2402
skyadgroup.com/coldwellbanker	 paula@skyad.com	 janine@skyad.com	 sara@skyad.com

PRIVATE AIR LUXURY HOMES MAGAZINE: Print

Distribution

65,000 private jet owners and guests 

Readers encompass professional athletes, A-list celebrities, 

Fortune 500 executives, politicians, and entrepreneurs

•	 Full Page: $1,925 

includes social media & E-Newsletter

•	 Full Page in 3 Issues: $1,550 

includes social media, E-Newsletter 

& Exclusive Estate Showcase Editorials

•	 Full Page in 6 Issues: $1,450 

includes social media & E-Newsletter 

& Exclusive Estate Showcase Editorials
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OCEAN HOME

Ocean Home showcases the best in luxury coastal design 

and celebrates the top architects, interior designers and 

craftspeople creating these waterfront dream homes from 

coast to coast and beyond.

Average HHNW $10M+Average HHI  2.4M Average Home 

Value $3.3M

Page Views 38,199 Unique Visitors 33,196

CIRCULATION AND DEMOGRAPHICS
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OCEAN HOME: Digital

E-Newsletter

•	 Subscribers: 22,000+ 

•	 Price: Starting at $750

Custom E-Mail 

•	 Subscribers: 20,000+

•	 Price per Week: $2,750

Facebook Post	

•	 Followers: 21,600

•	 Price per Post: $675

Instagram Post

•	 Followers: 21.8K 

•	 Price per Post: $800

Facebook/Instagram Ad

•	 Price per Month: $1,400

Sponsored Content	

•	 Price: $3,000

Digital

SALES@OCEANHOMEMAG.COM

Our opt-in Email Subscribers can be targeted either with 
an Exclusive e-mail campaign sent (Wednesdays and 
Sundays) or as a sponsor in our monthly Ocean Home 
newsletters. With 21,000+ subscribers who receive our 
Newsletters, we have an average of 19% Open Rate and 
a Click Through Rate of almost 15%. Re-target this same 
audience with a Facebook ad to reinforce your message.

Sponsored Content written and created by our editors to 
showcase your products and services. Posted on ocean-
homemag.com, your article with be tailored to meet your 
marketing objectives and highlight your unique capabili-
ties and projects. 800-1,000 words + 4-6 images.

Third party targeted Exclusive Email Campaigns delivered 
to the exact individuals or professionals that you are trying 
to reach. Specify any demographic or geographic loca-
tion(s) and we will send your campaign three times to en-
sure you maximize your reach. Starting at 20,000+ individu-
als we can scale to match your budget. Re-target this same 
audience with a Facebook ad to reinforce your message.

Social Media - Target our 60,000+ dedicated 
friends and followers across Ocean Home social 
platforms. We will post your images and copy on 
our Facebook, Instagram and Twitter channels 
and leverage our brand to enhance your exposure 
and amplify engagement.

Leverage brand trust on a premium social 
platform with our Audience Extension. Our 
agency media buying team will evaluate 
programmatic, social, and native channels to 
ensure your message is in front of the right 
audience. Utilize a premium brand name with a 
strong analytical approach to advertising.

Online Banner Ads offer a versatile, flexible and 
affordable way to connect with consumers and 
drive customers to your website. Since they can 
be scaled to run over time, they also provide an 
excellent way to establish your online presence 
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OCEAN HOME: Print

Ocean Home Magazine

Every issue of Ocean Home inspires and educates highly 

affluent readers about the world’s most exceptional 

oceanfront architecture, interior design, exclusive resorts 

and luxury lifestyle.

•	 Geographic breakdown: US Coastal Areas – 29% 

Northeast, 35% Southeast, 28% West, 5% 

Southwest, 3% Midwest, Caribbean

•	 Full Page: $2,850

•	 Full Page with E-newsletter Spot: $3,250

The Luxury Coastal Lifestyle Magazine
OCTOBER + NOVEMBER 2024

SEA ISLAND COUNTRY CHARM   /   PERFECT PALETTE ON A TEXAS BEACH

ON THE COVER 
Andre Kikoski 

Architect designs a 
modern apartment 

overlooking Miami’s 
coastal waters.

T O P 
C O A S T A L Architects

LUXURY  
COAST 

on the  

S U M M E R  place

The Luxury Coastal Lifestyle Magazine
JUNE + JULY 2024

SECOND HOME STYLE IN NEW ENGLAND  /  EXCEPTIONAL WATER VIEWS IN VANCOUVER

ON THE COVER
PSD Architects designs a coastal New England cottage

Readership 135,000

Average HHI $2.4M

Circulation 50,000

Median Age 51

Male/Female 

Skew 49% / 51%

Average Primary 

Residence Value $3.3M

CIRCULATION AND DEMOGRAPHICS

www.skyadgroup.com/coldwellbanker
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ROBB REPORT

Robb Report is the leading voice in the global luxury 

market. Its discerning audience around the world has 

a shared appreciation and desire for quality, exclusivity, 

artisanship, heritage and fine design.
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RobbReport.com

RobbReport.com is the right platform to ensure your brand 

is top-of-mind amongst a powerful, influential and engaged 

audience.

Featured Listing Carousel

Large, scrolling display at the top of the real estate page 

– a great option to highlight a special property alongside 

Robb Report’s real estate articles; some of the most 

read content. This carousel includes having the listing 

searchable in the Luxury Property Listings Platform.

•	 Price: $1,350 per month

Branded Listing Carousel

Custom module on the real estate page branded, with your 

logo and can feature up to 10 properties per month.

•	 Rate: $3,500/month

Real Estate Newsletter

Deployed 3 times per week: Mon/Wed/Fri. Enjoy 100% 

SOV in these newsletters for one week.

•	 Price: $5,000 per week

ROBB REPORT: Digital

Page views 10.3MUnique Visitors 5.6M

Visits 6.4M PVS/Uniques 1.9M

CIRCULATION AND DEMOGRAPHICS

www.skyadgroup.com/coldwellbanker
http://www.robbreport.com
http://www.robbreport.com
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Luxury Property Listings

List your properties on the Robb Report Property Listings 

Platform which is searchable by location. Cost efficient and 

can source from a feed or be manually created. 

•	 Single Listing: $850 for 3 Months

ROBB REPORT: Digital

www.skyadgroup.com/coldwellbanker


Coldwell Banker global luxury   |   80

For more information or space	 Paula Davidson	 Janine Jones	 Sara Heleni
reservations go to or contact:	 (212) 677-2671	 (212) 677-2714	 (212)674-2402
skyadgroup.com/coldwellbanker	 paula@skyad.com	 janine@skyad.com	 sara@skyad.com

ROBB REPORT: Print

Robb Report Magazine

With its fingers on the pulse of the latest superlative 

products and experiences that today’s modern consumers 

seek, Robb Report is synonymous around the world with 

affluence, luxury and the best of the best.

•	 Half Page: $6,000

•	 Full Page: $8,500

•	 Luxury Property Showcase: $9,000/Full Page

•	 Luxury Property Guide: $3,500/Full Page

CIRCULATION AND DEMOGRAPHICS

Median Age 43

Circulation 101,000+ Male/Female 

Skew 77% / 23%

Average HHI $548,000 Average HHNW $3,500,000

www.skyadgroup.com/coldwellbanker
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DECANTER

Engaging with wine lovers in over 100 countries around the globe, 

Decanter is the world’s leading wine media brand. Connect with a 

world-class audience of wine enthusiasts.

Digital Demographics

•	 Readers of DecanterChina.com and Decanter China Social 

Media: 80,000

Page Views 1.2M

spend between 

50-200 Euros on 

a bottle of wine
42%

have more 

than 1K bottles 

stored at home
20%

Users per 

Month 600,000

spend up to 30 

euros on an 

everyday bottle 

of wine
87%

CIRCULATION AND DEMOGRAPHICS

www.skyadgroup.com/coldwellbanker
http://www.decanterchina.com
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DECANTER

Monthly E-Newsletter Package

•	 Subscribers: 28,000

•	 One per week (4x)

•	 Price: $2,650

Social Media

Reach a bespoke audience through the Decanter 

Social Media network. Can link to advertorials.

•	 One Month Facebook Campaign: $2,350 

•	 One Month Instagram Campaign: $4,000

www.skyadgroup.com/coldwellbanker
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CITY LIFESTYLE & SPECIFIC INTEREST



Coldwell Banker global luxury   |   84

For more information or space	 Paula Davidson	 Janine Jones	 Sara Heleni
reservations go to or contact:	 (212) 677-2671	 (212) 677-2714	 (212)674-2402
skyadgroup.com/coldwellbanker	 paula@skyad.com	 janine@skyad.com	 sara@skyad.com

MODERN LUXURY

Modern Luxury is the nation’s largest luxury media company 

offering leading brands access to the most affluent audiences 

in the most prominent cities across the U.S.
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MODERN LUXURY: Digital

Luxury Mail

Luxury Mail tactfully uses email, social and display 

retargeting to reach new potential customers, providing 

you with a ROI lead list.

•	 Database of 95M emails

•	 Demographic, Sociographic and Geographic Targeting 

Parameters: 130

•	 7-day program

•	 Price per Campaign: $6,250

www.skyadgroup.com/coldwellbanker
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MODERN LUXURY: Print

Regional Magazines

Hamptons • Gotham • Michigan Avenue • LA Confidential 

• Ocean Drive • Palm Beach • Capitol File • DC • Aspen 

Peak • Boston Common • Philadelphia Style • Las Vegas

•	 Price: Full page starting at $3,825

Average Age 35 - 44 Male/Female 

Skew 40% / 60%

Average HHI $2,213,920 Median HHI $389,540

CIRCULATION AND DEMOGRAPHICS

www.skyadgroup.com/coldwellbanker
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THE REAL DEAL

The Real Deal, often referred to as ‘the bible’ for the real 

estate industry, reaches millions of real estate professionals 

nationally. The Real Deal brings together the most influential 

people in the world — 95% of the two million subscribers 

are C-Suite, business owners, board members or senior 

managers.

Site Stats:

•	 Unique visitors: 2M+

•	 Total visitors: 3M+

•	 Page views: 10M+

•	 Mobile visits: 60% 

Demographics:

•	 Male/Female Ratio: 60% / 40%

•	 Ages 25-54: 70%
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THE REAL DEAL: Digital

Sponsored Content

Solidify your positioning and brand story by posting existing content inclusive of 

articles, videos and more on TheRealDeal.com. This content remains live on the site.

•	 Content Article on TheRealDeal.com

•	 Content Promoted on Homepage for 1 Week

•	 Content Promoted in Daily Newsletters (2x) + Social (2x)

•	 Page Views: 2,000+ 

•	 Avg. Time Spent on Site: 2:03

•	 Price per Post: $15,625

Social Promotion

Leverage the social network of TRD with posts and stories directly targeted to your 

audience.

•	 Price per Post: $1,250

Followers

•	 Facebook: 125K+

•	 Instagram: 439K+

•	 X: 88K+

•	 LinkedIn: 153K

$12,500 minimum spend for The Real Deal

Dedicated e-Blasts

The Real Deal’s open rates for emails continue to exceed industry benchmarks. 

Dedicated email blasts offer an opportunity to share your vision, brand messaging and 

opportunities directly.

•	 National: $10,000

•	 New York: $8,500

•	 South Florida: $5,300

•	 Chicago: $3,750
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UNIQUE HOMES

Unique Homes Luxury Media enables advertisers 

and Realtors® the ability to reach ultra-high net worth 

individuals (UHNWIs .01%’s) with a passion for unparalleled 

real estate luxury, meticulous craftsmanship, exclusive 

locations and bespoke design, we curate a collection of 

the world’s most extraordinary content and properties. 

We are the leader in promoting and marketing luxurious 

estates, architectural marvels, and one-of-a-kind homes 

globally from a network of premier real estate experts who 

exceed the highest levels of service and discretion, across 

the U.S. and internationally. 

Our Mission is to build the media industry’s leading 

UHNWI multichannel targeting capabilities through a mix 

of audience data, publishing and technology integrations. 

All this is provided with a white-glove service driven by 50+ 

years of luxury experience. 

Our Purpose is to effectively target connoisseurs of 

sophisticated living across distinct and effective media 

channels, supported by intentional, crafted editorial and 

content that is as bespoke as our featured properties.
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UNIQUE HOMES

CIRCULATION AND DEMOGRAPHICS

•	 Average net worth: $4,525,000

•	 Average value of real estate holdings: $3,500,000+

•	 40% own 2 properties; 30% own 3 or 

more properties

•	 7 of 10 are actively in the market to buy or sell

•	 4 of 5 have yet to select an agent/broker

TOTAL DISTRIBUTION

For those interested in reaching a highly curated audience 

of home enthusiasts and real estate aficionados, Unique 

Homes Luxury Media offers both owned and operated 

channels, as well as private-label marketing and content 

opportunities to align your interests with the premier brands 

in real estate and reach an audience of +1 million luxury 

readers and subscribers across 12+ publications annually.

mailto:sales%40uniquehomes.com?subject=
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UNIQUE HOMES

PRINT & DIGITAL READERSHIP

•	 32,000 distribution with readership at +95,000 UHNWI  

per issue and 50,000+ downloads and opens per online 

issues.

•	 Direct mailed to high income households across the 

U.S. - Homes valued at +$5 million.

•	 Exclusive distribution to Airport lounges, and FBOs

•	 Sent to industry-leading premier-agents and their top 

clients

•	 Almost 500K annual impressions from both print and 

digital.

•	 Direct Mail

•	 Curated database +5M and +10M households 

nationwide

Online Engagement and Visitors

•	 www.uniquehomes.com

•	 250K Visitors annually and

•	 +50K monthly event engagements across our blogs, 

articles, listings and agent pages

•	 Unique Homes Social Media platforms

•	 +200K - Meta (Facebook & Instagram)

•	 +50K - Linkedin Audience

•	 +10K - X 

Email and Direct Mail Marketing

•	 +85,000 Leading Luxury Real Estate agents and brokers 

across the world

mailto:sales%40uniquehomes.com?subject=
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UNIQUE HOMES

MAGAZINE ISSUE

•	 Spring 2025

•	 Summer 2025

•	 Fall 2025

•	 Winter 2025

•	 Ultimate 2025

RESERVATION DEADLINE

•	 February 27, 2025

•	 May 23, 2025

•	 August 16, 2025

•	 October 10, 2025

•	 December 31, 2025

mailto:sales%40uniquehomes.com?subject=
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UNIQUE HOMES

PRIVATE LABELED PRINT & DIGITAL 
MAGAZINES

•	 Let us create your 32-page luxury leading magazine  and 

we will customize it with your content, brand,  listings 

and/or story (Front, Back & 2 Inside Covers)

•	 White Glove Assistance

•	 Farming & Customer Retention Program

•	 Personalized live assistance from start  to finish with 

professional editorial support

•	 We develop follow-up programs to drive  conversations 

and leads

•	 We ship to your contacts (from 500 to 5,000)
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UNIQUE HOMES

UNIQUE HOMES PAID MEDIA

•	 Paid Social Media Programs

•	 Leverage our tried and true programmatic audiences  

of subscribers, website visitors, and audience look-a-

likes.

•	 Programmatic Display Offerings

•	 Easily and efficiently promote your name, brand, or 

even a current Luxury home listings to our private-

labeled audiences, specific geographies as well 

as via unique real estate spots across the leading   

online publications (i.e. Wall Street Journal, and 

other leading real estate focused channels)
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FARM & RANCH
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LAND.COM

The Land.com Network consists of three most visited land 

listing marketplaces on the web – Lands of America, Land 

And Farm and LandWatch. Connecting more than 12+ million 

engaged land buyers with sellers, they help drive the most 

exposure and leads to grow your business.

Lands of America

Lands of America is the premier rural real estate 

site with farms, ranches, country homes, mountain 

property for sale and more.

Land and Farm

A top-tier rural property marketplace, Land And Farm 

receives more than two million visits and 16 million 

page views monthly.

Land Watch

LandWatch is an online leader in rural properties 

and land for sale, including home sites for vacation, 

recreation or investment.

www.skyadgroup.com/coldwellbanker
http://www.land.com
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LAND.COM: Digital

Get in front of land buyers with high-performing email campaigns. Create a custom 

message highlighting your properties and business.

Signature Listings

10Xs more Exposure

•	 Sorted on top in search results above Premium and Standard listings

•	 Largest ad size in search results

•	 Business name and logo (or portrait) in search results

•	 Link to your website and property URL

•	 3D virtual tour and video display

•	 Enhanced photo gallery

•	 Branding on listing detail page

•	 Dedicated seller profile page

•	 Ads on Google, Bing, Facebook, and Instagram

•	 Competition-free property pages

•	 Priority placements on all search results, landing pages, and social media ads

•	 Price $175 Single Listing – 30 days

•	 Price $480 Three Listings

•	 Price $1,680 Twelve Listings

Platinum Listing

Enhanced Exposure for Your Most Important Listings

•	 Sorted at the top of search results ahead of Signature listings in all searches

•	 Includes elevated placement across all Land.com Network sites: Lands of America, 

Land and Farm, and LandWatch

•	 Listing features vary by site

•	 $750 + Signature Listing Purchase

www.skyadgroup.com/coldwellbanker
http://www.land.com
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THE LAND REPORT

The Land Report profiles passionate landowners,  

high-net-worth home and estate owners, identifies unique 

home-buying and land investment opportunities, explains 

ways to improve and conserve land, provides legislation 

updates, and highlights outdoor gear and equipment. 

TheLandReport.com serves as a daily guidebook for 

American landowners, featuring a database full of credible 

and relevant stories gathered daily from media outlets 

around the country.

Print & Digital 

Distribution 40,000+Male/Female 

Skew 82% / 18%

Average HHI $9M Average HHNW $89M

CIRCULATION AND DEMOGRAPHICS

www.skyadgroup.com/coldwellbanker
http://www.thelandreport.com
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THE LAND REPORT: Digital

The Land Report Monthly E-Newsletter

Distributed to over 27,000 opt-in subscribers and is shared 

with over 61,000 followers on social media.

On the Market Monthly E-Newsletter 

This featured property section wraps around content at the 

beginning of the e-newsletter for greater visibility. 

Price: $2,950 per spot

Portfolio Listing 

Price: $1,300 set up fee + $1,250 per month

Social Media Post 

Price: $1,450

Custom Content 

Price: $1,300 set up fee + $1,250 per month

www.skyadgroup.com/coldwellbanker
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THE LAND REPORT: Print

The Land Report Magazine

The Land Report magazine provides nationwide 

news, information and insight into 40,000 of America’s 

most affluent current and potential home buyers and 

landowners.

•	 Cost: $4,900

www.skyadgroup.com/coldwellbanker
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INTERNATIONAL
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CONDÉ NAST: Digital

Condé Nast UK Real Estate Instagram Post

Get the word out on your property to an exclusive UK 

luxury audience. @condenastproperty is the fastest 

growing Instagram account at Condé Nast Britain.

Price: $3,300 per post

Followers 229,000 and growing

www.skyadgroup.com/coldwellbanker
http://www.instagram.com/condenastproperty/
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ASIA TATLER

Established in 1977 with the launch of Hong Kong Tatler, 

the Asia Tatler media group doesn’t just chronicle society, 

they define it – the people, the places, the events, the 

objects. They connect high society and the most influential 

people in eight Asian markets, a readership that shapes 

opinions and trends.

www.skyadgroup.com/coldwellbanker
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ASIA TATLER: Digital

Real Estate Page (Homes) Vertical Takeover

•	 Monthly Visitors: 3M+

•	 100% SOV across mobile and desktop

•	 Multiple creative units for a powerful marketing boost

•	 Price, 1 week duration: $4,495

Tatler Social Media

Tatler social media channels allow us to reach a younger, highly engaged digital native 

audience. Tatler’s social media content has bespoke designed visuals and platform-first 

content, including video and audio.

•	 1.3M social media followers across Asia

•	 Male/Female Skew: 38% / 62%

•	 Age Distribution: 39% 18-34, 51% 35-54, 10% 55+

•	 Price for Instagram Story (5-6 slides): $2,565

•	 Price for Tatler eDM Inclusion: $2,250

Age Distribution 39% 18-34, 51% 35-54, 10% 55+

Male/Female 

Skew 38% / 62%

www.skyadgroup.com/coldwellbanker
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ASIA TATLER: Print

Tatler Magazines

•	 8 Print Editions Around Asia

•	 Hong Kong: 31,500

•	 Thailand: 80,000

•	 Mainland China: 250,000

•	 And More

Average 

Personal 

Income
U.S. $11.6M

Circulation 507,000 Readership 2.1M 

Average HHNW $3.2M 
(approx. USD $400,000)

Male/Female 

Skew 55% / 45%

Median Age 42

CIRCULATION AND DEMOGRAPHICS

www.skyadgroup.com/coldwellbanker


Coldwell Banker global luxury   |   106

For more information or space	 Paula Davidson	 Janine Jones	 Sara Heleni
reservations go to or contact:	 (212) 677-2671	 (212) 677-2714	 (212)674-2402
skyadgroup.com/coldwellbanker	 paula@skyad.com	 janine@skyad.com	 sara@skyad.com

JUWAI

Juwai is the No. 1 Chinese and Asia marketplace for 

overseas property and reaches millions of monthly active 

users, 195 countries and 326 cities in China, with six 

million property listings from 111 countries.

Juwai was named the top international real estate website 

in China by the country’s peak e-commerce body for two 

years running and a winner of the prestigious Red Herring 

Global Top 100 Award for excellence.

•	 Distribution: Worldwide or National 57% from China, 

43% worldwide Empower Asian Consumers to be Global Residents

拓展亚洲人足迹至全球

Page views  

per month 7M+

Unique Monthly 

Visits 5.5M

Male/Female 

Skew 62% / 38% Global Median 

Inquiry Price $329,990 USD

www.skyadgroup.com/coldwellbanker
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JUWAI

Hot Property + Luxe Channel Property Listing Combo

Special price of $675

This special combo is perfect for heightened awareness through home page positioning 

via the Hot Property and longevity and luxury classification via the Luxe Channel.

Hot Property

Be seen before Chinese buyers even begin their property search! Located on the home 

page above the fold.

•	 Attract up to 90.8x more traffic 

*Must be purchased with the Luxe Channel Property Listing 

 

 

Juwai Luxe Channel Property Listing

Connects you to UHNW (Ultra High Net Worth) Chinese consumers.

•	 For properties $2M+ 

www.skyadgroup.com/coldwellbanker
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JUWAI

Super Leaderboard

•	 1 Position

•	 SOV: 25%

•	 Price per Month: $300

Creative Editorial and Social Media Posting

Professionally crafted content written in close conjunction with your 

marketing team.

•	 Featured on Juwai Home Page and Relevant Country Pages

•	 Boosted on WeChat, Weibo and Other Social Media Accounts

•	 Price per Article and Posting: $1,600

Developer Marketing Solution

6 month multi-media promotion with agent/office page, advertorial, ROS 

banners, floor plans and more.

•	 Price per 6 Month Campaign: $7,500

•	 With Joint Live Event (Juwai TV and Social Media): $10,000

www.skyadgroup.com/coldwellbanker
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PropGOLuxury is the leading global luxury real estate site serving affluent English and 

Chinese audiences that allows users to search for luxury homes based on price and 

location. It offers the most effective way to reach luxury property buyers, including 

China’s large and rapidly growing international property buyer demographic. 

PropGOLuxury offers a powerful distribution network providing maximum exposure to 

elite property consumers. The partner network reaches an aggregate audience of 20M 

luxury property consumers each month.

Regional Featured Listing + Large Banner

Display your property prominently in search area listings and a supersized banner on 

the regional home page. 

•	 Generate up to 12x more leads than standard listings.

•	 Price for 30 Day Featured Listing & Banner: $750

PROPGOLUXURY

English 

Average  HHNW $2.8M USD
English 

Average  HHI $250,000 USD

Chinese 

Average  HHI 6.4MM Chinese 

Average  HHNW $4.575M USD

CIRCULATION AND DEMOGRAPHICS

www.skyadgroup.com/coldwellbanker


Coldwell Banker global luxury   |   110

For more information or space	 Paula Davidson	 Janine Jones	 Sara Heleni
reservations go to or contact:	 (212) 677-2671	 (212) 677-2714	 (212)674-2402
skyadgroup.com/coldwellbanker	 paula@skyad.com	 janine@skyad.com	 sara@skyad.com

LE FIGARO

The Strength of France’s Leading Media Group

26.7 million French people each month consume our brand

Le Figaro is available in prestigious leisure settings: hotels, luxury 

hotels and spas, golf clubs, and even in luxury clothing stores 

(such as Armani, Hermès, and Ralph Lauren).

We also deliver to international business settings: embassies, 

investment banks, architects’ firms, newspaper kiosks and Relay 

newsagents in the main railway stations and airports, the Air 

France app. 

Page Views 890,000 /month

Readers 1.4 million

Web Visitors 93,000 /month

•	 #1 publication in high socio-economic groups

•	 #1 publication among the highest earners

•	 Close to two out of three people in high socio-economic groups read 

Le Figaro

•	 The high socio-economic category comprises 8.9 million people.

www.skyadgroup.com/coldwellbanker
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PROPRIÉTÉS LE FIGARO - Digital

PROPRIÉTÉS LE FIGARO.com - France

•	 2.1 million sessions per month

•	 International audience: 22% 

(Top 5 audience: US, UK, Belgium, Switzerland, Germany)

PROPRIÉTÉS LE FIGARO.com - International

•	 180.000 sessions per month 

(top 5 audience: US, UK, France, Canada, Australia)

www.skyadgroup.com/coldwellbanker
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PROPRIÉTÉS LE FIGARO - Digital

Headline Search Results 

Position your property at the very top of the 

results page.

•	 $795/ City/ Month

Retargeting on Social 

Ads matching the website user’s search criteria 

appear directly on users Facebook and Instagram 

news feed – ensuring you remain a constant 

presence in the life of your potential purchaser.

•	 25% increased visibility

•	 $895 - 600 Clicks Guaranteed

Native Ad

Premium display format increases visibility 

among search results. These placements 

are also able to appear to users with specific 

search criteria – castles, manors, etc.).

•	 $500/ City/ Month

Web Advertorial + Ad Campaign 

$4,850

An article on the subject of your choice, published on one of the real estate portals, and 

supported by a media push.

•	 Includes an email to the PROPRIÉTÉS LE FIGARO contact base

•	 Native campaign with 100K Impressions

•	 Sponsored post on Facebook and Twitter

www.skyadgroup.com/coldwellbanker
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PROPRIÉTÉS LE FIGARO - Print

Propriétés Le Figaro is the finest selection of luxury 

properties to buy and to rent in France and around the 

world- in print and online. Propriétés Le Figaro embodies 

the essence of the French way of life, with a property 

magazine published bi-monthly. Your properties will be 

seen by the wealthiest people in France, executives of CAC 

40 companies, and executives from the Top Management 

network. In addition to print, it has an online edition and a 

mobile app.

•	 Readers: 1.4 million

•	 Web Visitors: 2.7 million per month

•	 Distribution: U.S.A. 32%, U.K. 19%, France 12%, 

Canada 3%, Australia 3%

Full Page $2,500

Full Page 

Advertorial $3,000

www.skyadgroup.com/coldwellbanker


Coldwell Banker global luxury   |   114

For more information or space	 Paula Davidson	 Janine Jones	 Sara Heleni
reservations go to or contact:	 (212) 677-2671	 (212) 677-2714	 (212)674-2402
skyadgroup.com/coldwellbanker	 paula@skyad.com	 janine@skyad.com	 sara@skyad.com

SIMPLY ABU DHABI

Simply Abu Dhabi is officially the world’s largest ‘privately owned’ 

multimedia channel for Abu Dhabi.

They communicate to 7,800 of the world’s wealthiest through their print 

medium and talk to over 700,000+ high-net-worth and aspirational 

individuals daily via their digital channels.

Average NWI £30 million
     (approx. USD $37M) 

Male/Female 

Skew 48% / 52% Median Age 30-60

CIRCULATION AND DEMOGRAPHICS
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SIMPLY ABU DHABI: Digital

Instagram Post

•	 www.instagram.com/simply.abudhabi

•	 www.instagram.com/amazingabudhabi

•	 www.instagram.com/simplydubai

•	 @simply.abudhabi

•	 @simplydubai

•	 Instagram 315,000+ followers over three channels

•	 Price: $1,350 per Post (minimum 2 post purchase)

www.skyadgroup.com/coldwellbanker
http://www.instagram.com/simply.abudhabi/
http://www.instagram.com/simply.abudhabi/
http://www.instagram.com/amazingabudhabi/
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SIMPLY ABU DHABI: Print

Simply Abu Dhabi is a luxury lifestyle publication that is only available by 

invitation to the highest echelon of society. Simply Abu Dhabi, primarily 

targets the elite and affluent globally. It showcases products and services 

available, from the most prestigious luxury brands around the globe, 

and it also provides detailed insight into a range of editorial subjects, 

including coveted destinations, wealth management, yachts, high-profile 

architecture, real estate, travel and more.

•	 Global Distribution: Ultra HNW audience in London, Florida, Paris, 

Milan, Monaco, Moscow, New York, Los Angeles, Singapore, 

Shanghai, Hong Kong, Mumbai & Delhi.

•	 Prestigious Distribution Includes: Royalty/Palaces/Private Royal Offices, 

Dignitaries & Politicians/Ministries, All Official Embassies in the UAE.

•	 Private Residence Distribution Includes: Abu Dhabi, Al Ain, Dubai: 

Emirates Hills, Downtown Area, The Lakes, The Palm, Jumeirah Beach 

Area. 

•	 Circulation: Print and Digital

•	 Global Distribution per issue: 10,000

•	 Readership: 40,000 per issue 

•	 Double Page Spread + 2 Instagram Posts: 

$9,000 

•	 Double Page Spread, 4-Page Editorial Feature + 2 Instagram Posts: 

$11,000

www.skyadgroup.com/coldwellbanker
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LETS DO GREAT CAMPAIGNS TOGETHER.

JANINE JONES 212-677-2714 | JANINE@SKYAD.COM
Executive Vice President

PAULA DAVIDSON 212.677.2671 | PAULA@SKYAD.COM
Senior Account Executive

SARA HELENI 212.674.2402 | SARA@SKYAD.COM
Account Executive
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Company materials, programs or meetings that are not for compliance purposes are optional for your use as an independent agent affiliated with a Coldwell Banker® franchised office or a company owned Coldwell 
Banker® brokerage. Your use is not required for your continued affiliation with the Coldwell Banker brand.  © 2025 Coldwell Banker Real Estate LLC.  All Rights Reserved.  Coldwell Banker Real Estate LLC fully 
supports the principles of the Fair Housing Act and the Equal Opportunity Act.  Each Office is Independently Owned and Operated. Coldwell Banker, the Coldwell Banker logo, Coldwell Banker Global Luxury and 
the Coldwell Banker Global Luxury logo are registered service marks owned by Coldwell Banker Real Estate LLC in the United States and by Coldwell Banker LLC in Canada.  Each sales representative and broker 
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